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The University
Mercer University is a place for people and ideas, a place for learning and

change, a place for study and reflection. Its historic Baptist roots and the
heritage of Judaeo-Christian principles give rise to an enduring concern for
the individual student—what that student learns, believes, and becomes. The
University is a place that guides students to learn to search for truth, even
when obscure, and to value the ways of integrity, even when ambiguous.

Academic freedom is essential to the search for truth. Independence of
thought and diversity of viewpoints mark the University experience. Students
are encouraged to speak and to listen, to voice their judgments, and to be
tolerant of those who hold other views.

The core of the University’s program has been in the undergraduate study
of the liberal arts and sciences. Around this vital center, professional educa-
tion has grown and flourished in a fashion that prompts careful discipline
and critical competence and, above all, a sense that the solving of problems
and the applications of learning to life are enduring responsibilities.

Purposes of Mercer University
Mercer University is a church-related institution of higher learning that
seeks to achieve excellence and scholarly discipline in the fields of
liberal learning and professional knowledge. The University is guid-
ed by the historic principles of religious and intellectual freedom, while
affirming religious and moral values that arise from the Judaeo-
Christian understanding of the world.

Included among the educational goals which are common to all the pro-
grams of the University are those of enabling every student:

1. To think more clearly and precisely.
2. To use language more effectively.
3. To analyze data, to compare, and to extrapolate.
4. To listen and read well.
5. To solve problems more effectively.
6. To learn how to learn.
7. To increase the capacity for self-transcendence.
8. To enlarge the capacity for improved judgments and discriminating

moral choices.
9. To understand the impact of religious commitments upon learning

and work.10.To contribute to the preservation, dissemination, and advancement
of knowledge.

Organization
Mercer University is composed of coeducational schools located in Macon

and Atlanta. In Macon are the College of Liberal Arts, the Eugene W. Stetson
School of Business and Economics, the School of Engineering, the College
of Continuing Education, the Walter F. George School of Law, and the School
of Medicine. Located in Atlanta are the Cecil B. Day College of Arts and
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Sciences, the School of Business and Economics, and the Southern School
of Pharmacy.

The College of Liberal Arts, Macon, founded in 1833, is the oldest and
largest of the University’s schools and remains the center of its educational
program. The Law School was established in 1873 and was named after
Walter F. George, a distinguished alumnus, in 1947. The School of Medicine
was established in the early 1970’s and accepted its first students in 1982.
The School of Business and Economics was established in 1984 and was

named after Eugene W. Stetson, a distinguished alumnus,in 1987. The School
of Engineering opened in the fall of 1985. The College of Continuing Educa-
tion, formerly a part of Tift College, relocated to Mercer’s Macon campus
in 1987.

Tift College in Forsyth, Georgia merged with Mercer University in June
1986. The following summer Tift students moved to the Macon Campus,
where they continue their academic programs. Tift College of Mercer Univer-
sity diplomas will be awarded to eligible students through 1990.

Objectives and Educational Philosophy
The primary objective of the Stetson School of Business and Economics

is to strive for excellence. A continuing effort is made to elicit from students
a commitment to reach their potential. The positive value of ambition and
leadership is stressed.

Students are taught to appreciate analytical ways of thinking and to apply
such methods to a wide variety of practical problems. Efforts are made
throughout the curriculum to develop in students an attitude of thoughtful
flexibility in a world of constant and substantive change.

The strength of the free enterprise market system is emphasized, particularly
as the source of high living standards with concurrent individual liberties.
Creative entrepreneurship is studied, as is the role of profit as an incentive
and proper reward. The strategic place of the competent, professional
manager is assessed. The impact of politics, law, and government regula-
tion is examined. The harsh reality of finite natural resources and growing
population pressure is undefined.

These concerns serve as the backdrop for a forceful reminder to students
of the sheer complexity of modern business and the economic system within
which it functions. Mastery of a wide range of technical analytical devices
is required of the successful manager and leader. The manager’s toolbox
must be filled with communication skills, mathematical abilities, economic
theories, accounting techniques, marketing strategies, financial understand-
ings, legal perceptions, and organizational methods. The faculty of the School
endeavors to motivate students to obtain these thinking tools through thought-
provoking lectures, vigorous class discussions, and personal counseling. The
curriculum is demanding, both in rigor and breadth. It is hoped that the end
result is a stimulating academic atmosphere in which the student learns to
take pride in his or her progress.

Admission

Application for admission to the School should be made, through the
Registrar’s Office, in the early days of Spring quarter of the student’s
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sophomore year. Formal entrance occurs at the beginning of the junior year.
The following prerequisites must be satisfied before admission is granted:

(1) The student should have at least a 2.00 cumulative grade point average.
(2) A minimum of a 2.25 grade point average must have been earned in

the following eight courses:
Mathematics 132 (25). College Algebra (may be waived by diag-

nostic exam.)
Mathematics 141 (40). Calculus for the Social Sciences or Mathe-

matics 181 (51), Calculus I
Mathematics 226 (115). Elementary Statistical Methods (or Mathe-

matics 320 (120), Introduction to Probability and Mathematical
Statistics)

Computer Science 125 Introduction to Computing
Economics 150 (50). Principles of Microeconomics
Economics 151 (60). Principles of Macroeconomics
Accounting 204 (71). Introductory Financial Accounting
Accounting 205 (72). Introductory Managerial Accounting

Junior and Senior level business courses (i.e., those numbered 300 and
above) may not be taken by students seeking the B.B.A. degree until admis-
sion to the School has been granted.

Curriculum

Students seeking the Bachelor of Business Administration degree should
successfully complete the General Education Requirements of the College
of Liberal Arts, plus the Core Curriculum and a major in the School. (The
records of transfer students are evaluated by the Registrar. Normally, students
who have completed two years of a pre-university program at a junior col-
lege, including the eight courses named in the Admission section above, will
be able to earn their B.B.A. degree in two academic years. Transfer students
should complete satisfactorily a minimum of 40 quarter hours in the School.
At least 20 quarter hours in the major should be earned in the School.) Transfer
students may submit one course in American History toward fulfillment of
the Heritage category of the General Education Program; the student would
still be required to take at least one Christianity course and one Western
Civilization course from that group.

The Core Curriculum has been designed to insure that all students receiv-
ing the B.B.A. degree will share an important common body of knowledge.
This program of study provides the foundation of thinking tools needed
throughout a wide range of positions of authority in business and not-for-
profit organizations.

Core Curriculum

Economics 150 (50)
Economics 151 (60)
Accounting 204 (71)
Accounting 205. (72)
Economics 301 (101)

Principles of Microeconomics
Principles of Macroeconomics
Introductory Financial Accounting
Introductory Managerial Accounting
Money, Credit, and Banking or Economics
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302 (102). Intermediate Microeconomic
Theory or Economics 303 (103).
Intermediate
Macroeconomic Theory

The Legal Environment of Business I
The Legal Environment of Business ll or

Management 370 (170). Business
Quantitative Analysis

Principles of Marketing
Principles of Finance
Principles of Management
Business Policy

Business 346
Business 347

(146)
(147)

Marketing 361 (161)
Finance 362 (162)
Management363 (163)
Management498 (188)

In addition to completing the Core Curriculum, students should select a
major. Advanced courses in a specialized area are contained in the major
program. Six majors are available: Accounting, Economics, Finance, General
Business, Management, and Marketing.

NOTE: Business students should be especially careful in selecting courses
each quarter, even beginning in the freshman year. There are few free elec-
tive choices because of the General Education requirements, mathematics
and computer requirements, the eleven-course required Business Core, and
the five-course Business Major.

Students seeking the BBA or MBA Degree are not allowed to take
required Mathematics or Computer Science courses, nor any courses
in Accounting, Business, Economics, Finance, Management or
Marketing, on a Satisfactory-Unsatisfactory Grading System.

Although it is possible to earn both a business major and a liberal arts
major, more than the normal 180 quarter hours required for graduation must
be taken to complete such a double major.

Business students may take no more than 90 quarter hours of business
courses within the total 180 hours for graduation. (Mathematics and com-
puter science courses are not counted as a part of the 90 hour limit.)

NOTE: For special topics and research in Economics, Accounting,
Business, Finance, Management and Marketing, credit hours are determin-
ed by the nature of the topic, with a maximum of 5 hours for a given subtitle.
Various subtitles may be taken for a maximum of 10 hours credit in a student’s
major. A maximum of 10 hours of additional credit may be taken outside the
major but within the School.

Majors

Accounting
The accounting major provides a strong academic base for professional

careers in public accounting, or business, or government. The program allows
students to enter a career directly or to continue study at the post-graduate
level with confidence. Courses have been designed to provide the theoretical
background needed for success on Certified Public Accounting examinations.

Requirements for the major are as follows: Accounting 371 (106).
Intermediate Financial Accounting I; Accounting 372 (107). Intermediate Finan-
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cial Accounting ll; Accounting 377 (137). Cost Accounting; and two courses
from Accounting 375 (117). Tax Accounting; Accounting 431 (152). Auditing;
Accounting 436 (186). Advanced Accounting.

Accounting majors should note that in the State of Georgia an individual
must have earned at least 30 quarter hours of upper division (300 or 400-level
at Mercer) college accounting to be allowed to take the Certified Public
Accounting examination.

Economics

The economics major focuses upon how the private enterprise market
system allocates resources and determines the level of prices and incomes.
The role of the business firm is emphasized; public policy choices are
examined. A strong academic foundation is provided both for direct entry
into careers in business, government and teaching, as well as for post-
graduate study in law, business, public administration, or economics. The
following courses are required: Economics 301 (101). Money, Credit, and
Banking or Economics 302 (102). Intermediate Microeconomic Theory
(whichever course was not taken to satisfy the Core Curriculum); Economics
303 (103). Intermediate Macroeconomic Theory; plus three other economics
courses.

Finance

Financial efficiency is a critical determinant of the profitability of a business
enterprise. This major provides a rigorous and broad treatment of financial
institutions, capital markets, investment instruments, capital budgeting
approaches, and financial administration. Completion of the major prepares
students for managerial positions in the financial sector (for example, bank-
ing, insurance, securities) and for staff positions in business firms of nonfinan-
cial nature. Requirements are asfollows: FIN 404 (164). Investments; FIN 408
(168). Financial Analysis; plus three courses (one of which must be FIN 461
(171) or FIN 465 (185)) selected from FIN 461 (171). Security Analysis, FIN
465 (185). Financial Institutions, FIN 398 (156). Public Finance, ACC 371 (106).
Intermediate Financial Accounting, ECN 302 (102). Intermediate
Microeconomic Theory or ECN 303 (103). Intermediate Macroeconomic
Theory (not ECN 302. and ECN 303.). Students majoring in Finance must
take ECN/FIN 301. Money, Credit, and Banking in the Core Curriculum.

General Business

This major is designed for students wishing to obtain a broad exposure
to several functional areas of modern business. Through coursework at an
advanced level, expertise is developed which is applicable in almost all
businesses and not-for-profit organizations.

The student should select, in consultation with his or her advisor, five
courses from among the accounting, business, economics, finance, manage-
ment, and marketing offerings, with no more than two courses from any one
major field.
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Management

Management focuses upon coordinating activities which are accomplish-
ed through planning, organizing, staffing, executing, and controlling mecha-
nisms. The student develops an approach which integrates the individual
functions of marketing, finance, accounting, economics, and law. The role
of the entrepreneur is stressed. Theoretical models and case studies are used.
Policy formulation and rational decision-making are emphasized. The major
prepares students to enter virtually any kind of business (or not-for-profit
organization) or post-graduate study in business, law, or public administration.
The requirements are as follows: Management 370 (170). Business Quan-
titative Analysis; Management 424 (184). Organization Theory; plus three
courses from Management 429 (169). Human Resource Management,
Management 422 (172). Business and Society, Management 480 (180).
Systems Management, Management 481. Managing Quality Service,
Management 482 (182), Production Management, and Psychology 235 (120).
Industrial Psychology. (If Management 370 (170) is used to satisfy the Core
requirement, five other major courses must be taken.)

Marketing

Marketing emphasizes the study and understanding of forces that have
impact on the potential consumer, and the marshalling of resources to best
serve selected market targets to achieve organizational objectives. This
includes a concern for the development of product policies and strategies,
as well as distribution, promotion, and pricing strategies. Requirements for
the major are: Marketing 415 (175). Marketing Research; Marketing 475 (165).
Marketing Management; and three additional courses selected from
Marketing 417 (177). Advertising, Marketing 418 (178). Retailing, Marketing
472 (187). International Business, Marketing 477 (191). Special Topics in
Marketing, Marketing 478 (192). Research in Marketing, Management 422.
Business and Society, Speech and Dramatic Art 382 (154). Elements of Per-
suasion, and Sociology 345 (145). Mass Media. No more than one of the
three elective courses may be from among MKT 477, MKT 478, SDA 382,
and SOC 345, and it must have the approval of the marketing advisor.

Minors

Minors are offered in (1) accounting, (2) business, and (3) economics for
students not enrolled in the School. (No program of business minors is offered
for students enrolled in the School. Business students may take a Liberal
Arts minor, however.)

The requirements for a minor in accounting are Accounting 204 (71). In-
troductory Financial Accounting; Accounting 205 (72). Introductory
Managerial Accounting; two additional accounting courses, and one further
course selected from the curriculum of the School. The latter three courses

should be chosen in consultation with faculty members in Accounting.
Required courses for the minor in business are Economics 150 (50). Prin-

ciples of Microeconomics; Accounting 204 (71). Introductory Financial
Accounting; and three other courses selected from the curriculum of the
School. Two of the latter courses must be chosen from business, finance,
marketing and management offerings, and should be selected in consulta-
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tion with a faculty member in the School. Students must take ECN 150 (50)
and ACC 204 (71) before taking a 300-level course in the minor program.

The requirements for a minor in economics are Economics 150 (50),
Economics 151 (60), Mathematics 226 (115) or mathematics 320 (120), and
three other economics courses that should be selected in consultation with
an economics faculty advisor.

Graduation Requirements
For the Bachelor of Business Administration degree, 180 quarter hours of

academic courses and an overall grade average of 2.0 are required. In
addition, the student must earn at least a 2.25 grade average in the eight
courses prerequisite for entry into the School, a 2.0 grade average in the
Core Curriculum of the Business School, and a 2.0 average in the major.
Finally, the student must score at a satisfactory level on a nationally standard-
ized Senior Comprehensive Examination. Currently, to meet this requirement
the student must score at the 25th percentile or above nationally the first
time the test is taken. Should this level not be reached, the student may take
the examination again (as many times as necessary, but only once per
quarter) and must reach the 30th percentile.

School Honors at Graduation

Honors may be earned independently from overall undergraduate honors
(cum laude, magna cum laude, summa cum laude. The School Honors
recognize those students who have performed at an exceptionally high level
on coursework within the School. The requirements are as follows:

(1) A grade average of 3.75 or higher must be earned on Core Curriculum
courses and in the major. (Transfer students must attain a 3.75 or higher
grade average on all courses taken at Mercer in the Core Curriculum
and the major and a combined grade average of 3.75 or higher on
all courses in the Core Curriculum and major at Mercer and at other
institutions from which credit is received.)

(2) A score at the 90th percentile or above, on the first attempt, must be
attained on the Senior Comprehensive Examination in the applicable
major.

Executive Development Program
An Executive Development Program is offered for part-time students.

Undergraduate courses in accounting, business, economics and
mathematics are taught at night. To earn the Executive Development Cer-
tificate students should complete a program of six courses as follows:

(1) four courses selected from Economics 150 (50). Principles of
Microeconomics; Economics 151 (60). Principles of Macroeconomics;
Accounting 204 (71). Introductory Financial Accounting; Accounting
205 (72). Introductory Managerial Accounting; Mathematics 141 (40).
Calculus for the Social Sciences; Mathematics 226 (115). Elementary
Statistical Methods; and

(2) two courses from Marketing 361 (161). Principles of Marketing; Finance
362 (162). Principles of Finance; Management 363 (163). Principles
of Management.
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The courses in group (1) must be taken before those in group (2).
From time to time additional choices will be offered. Many individuals should

find this integrated set of courses to be highly useful in their careers.
Since all of the above courses are required for the Bachelor of Business

Administration degree, students may apply them toward a degree program—
after the usual admission procedures have been satisfied.

Executive Forum
Private Enterprise Week
Distinguished Practitioners Series

The School joins Mercer’s Executive Forum in bringing to the campus each
year several distinguished individuals from various business fields to provide
seminars for Georgia executives. In recent years Mr. Lief Olsen (of Citicorp),
Dr. David Meiselman (of Virginia Polytechnic and State University), Dr. Yale
Brozen (of the University of Chicago), Dr. William G. Ouchi (of the University
of California at Los Angeles), Dr. John S. Hammond (of John S. Hammond
and Associates), Mr. John Naisbitt (of the Naisbitt Group), Mr. John Diebold
(of the Diebold Group), Dr. Martin Feldstein, Chairman of the Council of
Economic Advisors under President Reagan, 1982-1984, and Dr. Thomas
Peters, have made presentations.

Also, the School sponsors an annual Private Enterprise Week and a
Distinguished Practitioners Series. Lectures and seminars for both students
and the general public are presented. Executives and former executives from
Sunbeam, the Southern Company, Chick-Fil-A, Otis Elevator, Piggly Wiggly
Southern, Flowers Industries, General Electric, Armco, Inc., Bendix, Horton
Homes, and Gate Petroleum Company have appeared in recent years.

Delta Sigma Pi
Delta Sigma Pi International Business Fraternity has an active chapter (Alpha
Tau) located within the School. Both BBA and MBA students are members.
The group sponsors visiting lectures, field trips, and social events; encourages
strong academic performance by members; promotes high ethical standards
in business; and generally supports an active interchange of ideas among
business students and business practitioners.

MASTER OF BUSINESS
ADMINISTRATION PROGRAM

A Master of Business Administration (MBA) degree program is offered for
qualified individuals. The principal objective of the program is to produce
excellent general managers.

Throughout the curriculum theoretical foundations for decisionmaking are
developed and complemented by extensive case studies. Substantial
emphasis is placed upon applying analytical methods to the real world of
business. Modern managers must be able to formulate and implement
policies based upon the internal circumstances of the organization and the
external realities of the industry, the economy, and the social system. The
ability to develop flexible plans which allow adaptation to economic and social
change will be a hallmark of the superior manager.
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To make and implement successful policies and plans requires a wide
range of analytical abilities. The manager must draw upon economic theories,
accounting techniques, financial understandings, communication skills,
mathematical abilities, legal perceptions, marketing strategies, and organiza-
tional methods. Yet such technical skills are not enough. They should be com-
plemented by a broad perspective on underlying elements within the culture.
Attitudes which allow managers to identify ethical issues and sources of social
change should be cultivated. Business leaders must acquire a sophisticated
appreciation of how the private enterprise market system serves as both an
effective social institution and a vehicle for individual development. The
significance of innovation, risk-taking, and entrepreneurship should be
studied, as well as the role of profits as an incentive and proper reward. Study
at the graduate level allows rigorous and comprehensive treatment of these
diverse and complex topics which confront today’s executive.

Admission

Admission to the MBA program requires that an individual have earned
a bachelor’s degree from an accredited college or university. The degree
may have been earned in any field. In addition, a candidate should obtain
at least 950 points by the following formula: 200 times the overall
undergraduate grade point average (on a 4.0 system) plus the score achiev-
ed on the Graduate Management AdmissionsTest (G MAT). Alternatively, one
may obtain at least 1000 points as follows: 200 times the upper division
undergraduate grade point average (on a 4.0 grading system), plus the GMAT
score. In some cases individuals may be accepted into the program when
neither of the point-system requirements is met. Persons accepted under this
arrangement must show high promise of success as graduate students,
however. Such promise should manifest itself in a combination of successful
employment performances, personal attributes, grade point average, and
GMAT score.

No more than 10 quarter hours of graduate business credit may be transfer-
red from another college or university. Such credit must be at the 3.0 or above
grade level (on a 4.0 grading system) and the granting institution must be
accredited by a regional accrediting association. Courses taken for another
degree previously earned may not be applied toward the MBA.

Curriculum

The curriculum for the MBA degree requires 45 quarter hours of Level I
coursework, plus 60 quarter hours of Level ll coursework. The 9 courses com-
prising the 45 hour Level I requirement are as follows: ECN 151 Principles
of Macroeconomics, ACC 204 Introductory Financial Accounting, MAT 226
Elementary Statistical Methods, MAT 141 Calculus for the Social Sciences
(or MAT 181 Calculus I), CSC 204 Structured Programming I, BUS 346 Legal
Environment of Business I, MKT 361 Principles of Marketing, FIN 362 Prin-
ciples of Finance, and MGT 363 Principles of Management. Any one, or all
of these Level I courses may be exempted by a student who has success-
fully completed such (a) course(s), normally with a C+ grade or above, either
at the undergraduate or graduate level, at a regionally-accredited college
or university. (The computer science competency requirement may be
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satisfied in ways other than the CSC 204 Structured Programming I course.
Students should consult with the MBA Coordinator, or the Assistant Dean.)
These courses are offered regularly at Mercer/Macon both at night and in
the day schedule. Level I courses should be taken prior to taking Level ll
courses. It should be noted that a student who has successfully completed
all 9 Level I courses before starting this program may earn the MBA degree
by taking only the 12-course, 60 quarter hour set of Level ll courses.

The 12-course Level ll MBA set consists of an 8-course required Core Cur-
riculum, a 3-course Concentration, and 1 elective. The student chooses his
or her Concentration from: (I.) Finance, (ll.) Management/Marketing, (III.)
General Business.

Each student is required to take the set of eight Core Curriculum courses.
This Core encompasses the common body of knowledge needed by every
manager to direct and coordinate modern complex enterprise.

Economics for the Firm
Managerial Accounting
Marketing in the Enterprise
Law in Business
Quantitative Methods for Business
Decisions
Human Behavior in Organizations
Financial Management
Corporate Strategy and Policy

Students holding bachelor’s degrees with a major in accounting,
economics, finance, management, or marketing should not take the Core
course listed above which is in their major field. Thus, in such cases one
of the following courses is waived: Acc 218, Eon 213, Fin 236, Mgt 234 or
Mkt 222. The student substitutes an elective course for the waived course.

The student selects one of the following Concentrations.

ECN 813.
ACC 818.
MKT 822.
BUS 828.
MGT 832.

(213)
(218)
(222)
(228)
(232)

MGT 834. (234)
FIN 836. (236)

(239)MGT 839.

I. Finance (Three courses are required.)
At least one from:

FIN 853.
FIN 854.
FIN 879.

Corporate Capital Management
Management of Financial Institutions
Optimization of Financial Portfolios

(253)
(254)
(279)

At least one from:
ACC 841.
ECN 851.
ECN 601.
FIN 604.

(241) Financial Reporting
Macroeconomics
Money, Credit, and Banking
Investments

(251)
(201)
(264)

ll. Management-Marketing (Three courses are required.)
MKT 866.
MGT 869.
MKT 871.
MGT 877.
MGT 884.
MKT 615.
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III. General Business

Three courses are required. Students may select either one or two courses
from the Finance Concentration, plus either one or two courses from the
Management-Marketing Concentration.

In satisfying the Concentration requirement, no more than one double-
numbered, e.g. 601. (301), course may be taken.

The full 60 quarter hour Level ll curriculum must be completed within six
years after beginning such courses.

A 3.0 grade point average or above must be earned in the 60 quarter hours
of Level ll classwork. Also, a 3.0 grade point average or above must be earn-
ed in courses taken in the Concentration. No credit is earned for courses

in which a grade below C (2.0) is received.
Descriptions of MBA courses are presented after the listing of

undergraduate-level courses.

Joint Master of Business Administration-Law Degree
Program

The Eugene W. Stetson School of Business and Economics and the Walter
F. George School of Law of Mercer University offer a joint program of study
that permits both the MBA and JD degrees to be earned in four academic
years. Applicants to this program must file separate applications with the
Eugene W. Stetson School of Business and Economics and the Walter F.
George School of Law, and must be admitted separately by both.

For detailed information on the program, contact the Dean of the School
of Business and Economics and the Admissions Office of the Law School.

Description of BBA Courses
ACCOUNTING (ACC)
204. (71) Introductory Financial Accounting
A study of the basic principles and concepts relating to the collection and summariza-
tion of accounting information, and the understanding, preparation, and use of the
income statement, the balance sheet, and the statement of changes in financial
position.

205. (72) Introductory Managerial Accounting
Prerequisite: ACC 204.
An introductory study of the preparation and use of internal accounting information
for the planning and controlling of company activities. Topics covered include inter-
nal budgeting, cost allocation, and capital budgeting.

371. (106) Intermediate Financial Accounting I
Prerequisites: ACC 204 and 205.
A study of the theory and principles underlying financial statements. Concise review
of the basic principles and concepts relating to the collection and summarization of
accounting information and the preparation of the income statement and the balance
sheet. Study in depth of theory and issues related to accounting for assets, liabilities,
and stockholders’ equity.
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372. (107) Intermediate Financial Accounting ll
Prerequisite: ACC 371.
A continuation of ACC 372, including, in addition, study in depth of more complex
financial statement issues such as earnings per share, revenue recognition, account-
ing changes, income taxes, pension plans, leases, statement of changes in financial
position, and price-level adjusted and current value financial statements.

375. (117) Tax Accounting
Prerequisites: ACC 204 and 205.
A study of the principles and concepts of federal income taxation of individuals and
corporations, with an em phasis on individuals.

377. (137) Cost Accounting
Prerequisites: ACC 204 and 205.
A study of the utilization of cost data in planning and controlling activities. Internal
and external data are woven into the planning models. Specific areas are: process,
job order, standard, functional relationships, and budgeting.

431. (152) Auditing
Prerequisites: ACC 371 and 372; MAT 226 or 320.
A study of objectives, standards, and procedures involved in examining and report-
ing on financial statements of business organizations by independent authors.436.(186) Advanced Accounting
Prerequisites: ACC 371 and 372.
A study of the theory and principles of accounting for business combinations, the
preparation of consolidated financial statements, branch accounting, accounting for
partnerships, accounting for international operations, and accounting for governmental
and nonprofit organizations.437.(191) Special Topics in Accounting (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in accounting not otherwise covered in
the School’s course offering. Topics will be chosen in consultation with students who
register for the course.438.(192) Research in Accounting (Subtitle)
A research-oriented course focusing on an important topic in accounting not other-
wise covered in the School’s offerings. The course features student research, indepen-
dent study, and discussion.

BUSINESS

346. (146) The Legal Environment of Business I
Prerequisite: Junior standing.
An introduction to the nature and function of law in our society with emphasis on
the principles and trends in the legal process which influence and regulate business.

347. (147) The Legal Environment of Business ll
Prerequisite: BUS 346.
An analysis of the impact of the legal process on social, political and economic trends
in society with emphasis on trends in consumerism and government regulations.

387. (191) Special Topics in Business (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.

12/STETSON SCHOOL OF BUSINESS & ECONOMICS
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1988 SUMMER CALENDAR

First Session

(Monday, June 13 ■ Friday, July 15, 1988)
June 13 Monday, Residence Halls open 9:00 a.m.

Registration, Connell Student Center,
New Undergraduates
9:00

All Other Students
A-D: 11:00 E-K: 9:30
L-R: 10:30 S-Z: 10:00

Tuesday, Classes begin, 7:30 a.m.
Thursday, Last day for course changes and
late registration.
Wednesday, Comprehensive Examination
for Seniors 2:00 p.m., Departmental
location.
Wednesday, Last day for Course
Withdrawals.
Monday, Holiday - No Classes
Friday, Final Examinations, 1st Session.

First Period Classes
Second Period

Classes
Third Period Classes 12:30 - 2:30 p.m.
Fourth Period Classes 3:00 - 5:00 p.m.

June 14
June 16

June 22

June 29

July 4
July 15

7:30 - 9:30 a.m.

10:00 - 12:00 a.m.

Second Session

(Monday, July 18 - Friday, August 19,1988)

July 18 Monday, Residence Halls open 9:00 a.m.
Registration, Connell Student Center,

New Undergraduates
9:00

All Other Students
A-D: 11:00 E-K: 9:30
L-R: 10:30 S-Z: 10:00

Tuesday, Classes begin, 7:30 a.m.
Thursday, Last day for course changes and
late registration.
Thursday, Last day to apply for Georgia
State Tuition Grant for Summer Quarter.
Wednesday, Last day for Course
Withdrawals.
Friday, Final Examinations, 2nd Session

First Period Classes 7:30 - 9:30 a.m.

Second Period
Classes

Third Period
Classes

Fourth Period
Classes

July 19
July 21

July 21

August 3

August 19

10:00 - 12:00 a.m.

12:30- 2:30 p.m.

3:00 - 5:00 p.m.

Evening College Schedule
(Monday, June 13 - August 19, 1988)



THE SUMMER SCHOOL
The Summer School Is an integral division of the instruc-

tional year at Mercer University. The same standards
prevail that are maintained during the academic year;
accordingly, quarter-hour credits earned then are equal
in value to those earned during any other quarter.

The regular Mercer faculty is supplemented by visiting
professors and special courses are offered that are not
given during the academic year. The boarding facilities,
the student center and all other facilities of the Universi-
ty are available during the summer term.

ADMISSION
Mercer Students - All Mercer students who registered for
courses given during the spring 1988 term and who are
in good standing may register for the 1988 Summer Ses-
sions without special application. All others must apply
for admission or readmission to the University.
New Students -

Undergraduates: All new students planning to attend
summer school should fill out the full application form
available upon request from the Office of Admissions.
The application should be completed at least two
weeks prior to the opening of the summer session for
which application is made.
Graduate: Graduate students and unclassified post-
graduate students seeking admission to the
Graduate Program in Education should apply to the
Graduate Office, Department of Education. All other
graduate students should apply through the Office
of Dean of the School or College which offers the
desired program.

READMISSION
Students wishing to enroll in the College after an

absence of one or more quarters should request admis-
sion by letter to the appropriate office indicated below
at least two weeks prior to the date of desired enrollment.

Undergraduate Degree Seeking Student —

Office of the Assistant Dean

Transient and Unclassified Students —

Admissions Office
Graduate Students in Education —

Graduate Office, Department of Education

REGISTRATION
WHO—Admitted, readmitted and continuing students.
WHEN—For First Session - Monday, June 13, from 9:00 a.m.

to 11:00 a.m.

For Second Session - Monday, July 18, from 9:00
a.m. to 11:00 a.m.



WHERE—Registration materials will be distributed at
Connell Student Center, third floor. College
Street.

Notes for Registration
— Credit will be limited to ten quarter hours of work in

each session.
— All courses carry five hours credit unless otherwise

indicated on the class schedule.
— Al! courses are section "1" unless otherwise indicated.
— Graduate courses are numbered 600-899.
— Students must indicate if their courses are "audit" or

“S-U" by no later than the deadline date for course
changes.

Late Registration
The last day for late registration for First Session is June

16 and for Second Session July 21. Registration materials
may be obtained from the Office of the Registrar.

STUDENT SERVICES
Campus Bookstore is opened Monday through Friday

from 8:30 a.m. to 5:00 p.m.
Stetson Library hours are:

Monday through Thursday
Friday
Saturday
Sunday

Career Placement and Counseling services are
located in the Office of Student Development, third floor
of Connell Student Center.

A schedule of summer activities including on-campus
film series and recreational field trips will be available
at registration.

8:00 a.m. - 9:00 p.m.
8:00 a.m. - 5:00 p.m.
9:00 a.m. - 5:00 p.m.
2:00 p.m. - 9:00 p.m.

SUMMER EVENING
PROGRAM

The College of Continuing Education, the Master of
Business Administration program, and the Master of
Science in Engineering programs offer courses at night
in the summer. The evening summer session dates are
noted on the calendar in this bulletin. Admission and
registration information may be obtained by contacting:

The College of Continuing Education for evening
undergraduate classes, the Master in Family Studies
and the Master in Service Management programs, or
The Stetson School of Business and Economics for the
Master of Business Administration program, or
The School of Engineering for the Master of Science
in Engineering programs.



SUMMER SCHOOL
EXPENSES

lO hrs. credit

$1,494.00
5 hrs. credit

$747.00REGULAR TUITION
AND FEES

COMMUTER TUITION
AND FEES $1,176.00
Commuter Tuition is applicable for graduates of high

schools in Bibb, Houston, Peach, Crawford, Monroe, Jones
and Twiggs Counties enrolled for the first time after May
31,1970, to graduates of Macon College enrolled for the
first time after August 31, 1973, and for adults over age
30 without college degrees and enrolling in Summer
School for credit.

$588.00

TEACHER EDUCATION SERVICE
(with discount)

Teachers will qualify for the Teacher Education Service
(TES) tuition if they are under contract with a school or
school systems or pursuing teacher certification at either
the T-4 or T-5 level. Teachers expecting the TES Tuition will
present, at registration, a communication to the Direc-
tor of Summer School from their employers indicating their
in-service teaching status.

$486.00 $243.00

REGISTRATION AND REFUNDS
A student withdrawing from all courses should secure

a "Student Resignation Form" from the Office of Student
Life and return it to the Registrar's Office after all ap-
propriate signatures have been obtained.

The refund schedule for the 5-week summer session is:
PORTION

REFUNDABLEWITHDRAWAL FORM APPROVED
Between the 1st and 3rd working

business days, beginning with the first
day of class as set forth in the quarter
calendar

Between the 4th and 6th working days 60%
Between the 7th and 9th working days
Between the 10th and 12th working days 20%
After the 12th working day

80%

40%

none

FEES FOR SPECIAL PRIVILEGES
Music lessons (MUS 20, 21, 120, 121, 122, 123, 124)

$110.00 per half hr. lesson or per credit hr.

CLASS AUDIT
Full-time student
All Others

-0-
$150.00

RESIDENCE FEES
Air conditioned residence accommodations are

available for both men and women students. The Univer-
sity Snack Bar is open on class days.
Residence Hall Fees

Double Occupancy - $241.00
Single Occupancy - $337.00

CAFETERIA MEAL TICKET PER SESSION
5-day lunch - $110.00
5-day 3 meal - $271.00



KEY TO CLASSROOM BUILDINGS 357 Literature of the South to 3 102CH Cass
HEALTH AND PHYSICAL EDUCATION (PED)

Theories and Techniques of 3 111BEG^ B. Myers
Baseball/Track & Field
Adapted and Therapeutic 2 111 BEG B. Myers
PE and Recreation

1945
202Groover Hall (Education). .

New Classroom/Laboratory
Hardman Hall
Interdisciplinary House. . . .

Knight Hall
Langdale Building
Mathematics
Newton Hall
Ryals
Ware Hall (Music)
Wiggs Hall (Psychology). . .

Willet Science Center
Willingham

ED
FINANCE (FIN)EG 362 Principles of Finance 3 103RY Choi 330HA
HEALTH AND PHYSICAL EDUCATION

Health Education (HED)
Human Sexuality

Physical Education (PED)
141A Tennis (1 hr. credit)
142A Tennis (1 hr. credit)

Physical Education in the
Elementary School

ID
HISTORY (HIS)KN

388 3 111 BEG R.Wilder U.S. to 1877

HUMAN DEVELOPMENT AND SERVICES (HDV)
Special Topics: Atypical
Infant 8c Child Development
(Meets 9:00 - 12:30 TU/WED)

211 2 30 UN CarrLN
MA

4-Mon Ten Ct R. Wilder
4-Tue Ten Ct R. Wilder

2 111BEGR. Wilder

385 TBA DrakeNW
RY 321

WM
JOURNALISM (JRN)PS HISTORY (HIS) 101 Introduction to Mass Media 3 103CH Stensaas

SC 112 Western Civilization ll 3 206RY Klingelhofer
2 301 LN Mixon
1 311 LN Mixon

MANAGEMENT (MGT)CH U.S. since 1877
History of Georgia

HUMAN DEVELOPMENT AND SERVICES (HDV)
Special Topics: Death and 2
Dying
Special Topics: Atypical
Infant 8c Child Development
(Meets 9:00 - 12:30 TU/WED)

212 363 Principles of Management 4 103RY Deile
365

MARKETING (MKT)
REGULAR CLASS SCHEDULE

Monday - Friday
361 Principles of Marketing 3 103RY G. Dod

385 105PS Glennon
MATHEMATICS (MAT)

Calculus for the Social141 2 301 MA Whitaker385 TBA DrakeFirst Period....
Second Period
Third Period. . .

Fourth Period.
Fifth Period. . .

Period A
Period B

The University reserves the right to cancel any class for
which there is insufficient enrollment.

7:30- 9:00 A.M.
9:10 - 10:40 A.M.

10:50 - 12:20 P.M.
12:30 - 2:00 P.M.
2:00 - 3:30 P.M.
6:30- 8:10 P.M.
8:20 - 10:00 P.M.

Sciences
Calculus ll
Elem. Statistical Methods

182 2 300MA Norwood * 1

4 301 MA Whitaker226
MANAGEMENT (MGT)
498 Business Policy

MUSIC (MUS)4 205RY Deile
Elements of Music

PHOTOGRAPHY (PHO)
Photography

104 3 210WM Parris
MATHEMATICS (MAT)
095 Intermediate Algebra

College Algebra
College Algebra
Calculus I
Calculus I
Elem. Statistical Methods
Survey of Mathematics

4 300MA Bean
306MA Herink
301 MA Hartfield
306MA Bean
301 MA Hartfield
301 MA Norwood
300MA Norwood

221 3 201 HA Blackburn132 4
PHYSICS (PHY)132 2
203 General Physics:

Electricity 8i Magnetism
1 & 2 101SC Quisenberry181 2

181 4

226 3 SOCIOLOGY (SOC)
The Family

SPEECH AND DRAMATIC ART (SDA)
Theatre Appreciation
Group Dynamics

317 2 335 1 2QG Evanss.

MUSIC (MUS)
FIRST SESSION 151 Music Appreciation 3 210WM Altman 101 3 201 NW Zielinski

2 105NW Lancaster361PHILOSOPHY (PHI)
251 Problems of Philosophy

Man's Quest for Meaning
3 207 KN Brown

207KN Brown

MINI-SESSION
'•■I-'' Ml'i'f i i ZmtMffifsX',

SCHEDULE OF COURSES
June 13 - July 15, 1988

300 2

PHYSICS (PHY)
201 General Physics: Mechanics 1 & 2 101SC Willis

Principles of Physics for 3&4 101SC Willis
Teachers I

Subject Course Title Period Room Instructor 810
ACCOUNTING (ACC)
204 2 204RY LuckieIntroductory Financial

Accounting
POLITICAL SCIENCE (POL)
336 Political Parties and

Processes
The American Presidency

SCHEDULE OF COURSES
June 14 - July 1, 1988

2 206KN Locke
AFRO-AMERICAN STUDIES (AFR)

The Nature and
Manifestations of Prejudice

220 3 1061D Meeks 339 3 206KN Locke Subject Course Title Room Instructor
PSYCHOLOGY (PSY) EDUCATION (EDU)
101ART (ART) General Psychology

The Nature and
2 204PS Radiker

106ID Meeks
805 Writing Workshop I

(See Description Below)
9:00 a.m. - 12:30 p.m.
Writing Workshop ll
(See Description Below)
1:00 - 4:30 p.m.

103ED Combs
380 3 201 HA Hutto

201 HA Hutto
220 3Watercolor

Art Education411 2 Manifestations of Prejudice
Theories of Personalit

383/683 Introduction to Exceptional
Children

240 105PS Drake
203ED Stramiello

8064 201 ED CombsBIOLOGY (BIO)
3115 Ecology 8t Evolution

(LAB 2-5 P.M. T/TH)
2 204SC Shepherd

SENIOR CAPSTONE PROGRAM (SCP)
451 Self and World

BUSINESS (BUS)
1 106ID Drake346 The Legal Environment of

Business I
104RY Sabbath June 14 -July 14, 1988

4:30 - 900 p.m.

1
SOCIOLOGY (SOC)

104RY Sabbath347 The Legal Environment of
Business ll

3 101 Introductory Sociology
Social Problems

20G Evans
20G Tiemann
106ID Meeks

1
210 2 EDUCATION (EDU)

383/683 Introduction to Exceptional 103ED Pollingue
Children
4:30 - 9:00 p.m. (Tuesday 8r
Thursday)
Research Project in Education TBA Staff
4:30-9:00 pm (Monday &
Wednesday)

220 The Nature and
Manifestations of Prejudice
Mass Media and Society

SPEECH AND DRAMATIC ART (SDA)
Public Speaking

303 Oral Interpretation
323/623 Creative Dramatics

Voice and Diction

3CHEMISTRY (CHM)
General Chemistry I
(LAB 2-5 P.M. T/TH)

301/601 General Science for
Elementary Teachers
(AB 2-5 P.M. T/TH)

4 329SC Furse111
345 3 20G Albritton

4 322SC Atwood
816

171 2 105NW Price
205IWV Oppy
105NW Oppy
206NW Price

2
1CHRISTIANITY (CHR)

Old Testament
New Testament

351 3101 2 304KN Bratcher
304KN Bratcher July 19 - August 5, 1988

1:00 - 4:15 p.m.

150 3
f "

CASSICAL ANGUAGES AND LITERATURE (CA)
Epic, Lyric, Tragedy
Comedy and Satire

COMPUTER SCIENCE (CSC)
Computer Programming 1 204MA Bass
in FORTRAN
Structured Programming I 2 204MA Bass

CONTINENTAL LITERATURE (CON)
European Lit.: From
Enlightenment to 1900

SECOND SESSION357 311KN Youman
311KN Youman

1
EDUCATION (EDU)
378/678 Childrens Literature
387/687 Teaching for Intercultural

Sensitivity

358 2
203 ED Cain
103ED Jones

106

SCHEDULE OF COURSES
July 18 - August 19, 1988

204

Subject Course Title Period Room Instructor102 3 203KN Hughes
ACCOUNTING (ACC)

Introductory Managerial
Accounting

205 2 204RY LuckieECONOMICS (ECN)
150 Principles of

Microeconomics
4 103RY Mounts

ART (ART)
102 Art Structure 2 201 HA Blackburn301 Money, Credit and Banking 2 103RY Mounts

WRITING WORKSHOP IBIOLOGY (BIO)
116 Biology, People & Society 2

(AB 2-5 P.M. T/TH)
BROADCASTING AND FILM STUDIES (BFS)

Introduction to Mass Media 3

EDUCATION (EDU)
383/683 Introduction to Exceptional 3

Children
Teaching Mathematics: 1
Elementary School
Teaching Mathematics: 1
Middle 8<. Secondary School
Advanced Study in the 2
Teaching of Language Arts
Introduction to Educational 3
Research

Philosophy of Education 4
Adolescent Development 4
Educational Psychology 2
Teaching Reading in the 4
Middle 8t Secondary School
Teaching Reading: The
Early Years
Internship in Reading

204SC Slentz This special workshop is designed for all teachers (K-12)
who are interested in acquiring knowledge about the
writing process. Major goals of the workshop are to:
1. feel at ease about your own writing;
2. gain an understanding of how to help your students

with their writing; and
3. gain ideas about how to help your students write more
effectively.

The workshop will carry 5 hours of credit as EDU 805
Writing Workshop I.

June 14-July 1 from 9:00 a.m. to 12:30 p.m. daily. The
workshop leader is Dr. Warren Combs.

203ED Stramiello

615 103ED Jones
103CH Stensaas101

CHEMISTRY (CHM)616 103ED Jones
112 General Chemistry ll

(AB 2-5 P.M. T/TH)
4 329SC Crawford

814 203ED Cain
CHRISTIANITY (CHR)

Old Testament
New Testament

COMPUTER SCIENCE (CSC)
Introduction to Computing 1

CONTINENTAL LITERATURE (CON)
European Lit.: From
Medieval Period to Enlightenment

EARTH SCIENCES (ESC)
Physical Geology

300/600 Spc. Topics: Geology for
Teachers

815 204ED Jones 101 304KN Sheppard
304KN Sheppard

1
150 2

838 103ED Midkiff
204ED Pollingue
204ED Stramiello
203ED' Busboom

856 125 204MA Cozart
857
877 101 3 203KN Dunaway

879 203ED Busboom1

105 1&2 106SC B. Dod
3&4 106SC B. Dod882 TBA Busboom

WRITING WORKSHOP llENGINEERING (EGR)
This workshop is designed for graduate students who

successfully completed the level I workshop or those who
have had formal coursework or experience with the
writing process elsewhere. The thrust of this workshop is
to extend the writing process beyond the classroom to
the total school curriculum and into the community.

Presentations and research explorations based on per-
sonal interest will be possible in areas such as:

1. computer based writing instruction;
2. integrating the writing process into the curriculum;
3. devising successful writing contests and festivals;
4. recording students' writing progress over the years,

and;
5. involving administration in promoting writing.

The workshop will carry 5 hours of credit as EDU 806:
Writing Workshop ll.

June 14 - July 1 from 1:00 to 4:30 p.m. daily. The
workshop leader is Dr. Warren Combs.

101 Methods of Engineering I 2 8t 3 216EG Stumpff
(3 Credit Hours)
(AB 9:10 TO 12:10 DAILY)
Methods of Engineering III 2 215EG Hooks
(3 Credit Hours) t

Engineering Probfem
Analysis
(4 Credit Hours)
Electrical Networks I

ECONOMICS (ECN)
Principles of
Macroeconomics

151 3 204RY Staff

103
EDUCATION (EDU)
361 Group Dynamics

Research Project in Education 3
Curriculum Development: 2
Early Childhood Education
Curriculum Development: 2
Middle Grades

2 105ISW Lancaster
203ED Staff
203 ED Midkiff

122 TBA TBA Staff
816
847

203 TBA TBA Staff
848 103ED Cain(3 Credit Hdurs)

Electrical Networks203L TBA TBA Staff
855 Child Development

Methods and Media of
Instruction

103 ED Drake
103ED Midkiff

1Laboratory
(1 Credit Hour)
Engineering Mechanics
(Statics) (3 Credit Hours)

871 3

211 TBA TBA Staff
ENGLISH (ENG)
234 The Study of Fiction

Advanced Essay Writing
Modern Fiction

1 302CH Engelhart
102CH Kalaidjian
102CH Kalaidjian

ENGLISH (ENG)
300 2108 Composition I

Composition I
Survey of English Literature: 2
Romanticism to the Present
Shakespeare ll: Selected 1 103CH Hennecy
Tragedies and Romances

1 30G M. Wilder
2 30G M. Wilder

102CH Cass

366 3108
ENVIRONMENTAL SCIENCE (ENV)

Environmental Science I 3 8t 4 101 SC Quisenberry
264

101
333 FINANCE (FIN)

408 Financial Analysis 4 204RY Luckie

Classes for Summer - 1988
i L :
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An intensive study of some significant topic in business not otherwise covered in the
School’s course offering. Topics will be chosen in consultation with students who
register for the course.

388. (192) Research in Business (Subtitle)
A research-oriented course focusing on an important topic in business not otherwise
covered in the School’s offerings. The course features student research, indepen-
dent study, and discussion.

801. (211) Personal and Family Finance
(Same as ECN 801).
Not open to MBA students.

ECONOMICS (ECN)
150. (50) Principles of Microeconomics
A study of the basic tools of economic analysis and principles necessary to appreciate
economic relationships, business behavior and consumer behavior. Special emphasis
will be given to the areas of supply and demand, marginal analysis, and the theory
of the firm.

151. (60) Principles of Macroeconomics
The study and analysis of national income accounting, income determination theory,
money and monetary policy, fiscal policy, international trade, and the theory of
economic growth. Special attention will be given to current economic conditions and
trends.301.(101) Money, Credit, and Banking
Prerequisites: ECN 150 and 151; ACC 204, MAT 181 (or 141) and 320 (or 226).
A functional study of monetary, banking, and credit structure today; including a critical
examination of monetary theory and policy recommendation.302.(102) Intermediate Microeconomic Theory
Prerequisite: ECN 150; MAT 181 (or 141) and 320 (or 226.)
A study of price and distribution theory relevant to household, firm and industry in
perfect and imperfect competition. Theories of factor prices and general equilibrium
are also examined.303.(103) Intermediate Macroeconomic Theory
Prerequisites: ECN 150 and 151; MAT 181 (or 141) and 320 (or 226).
A study of the forces determining the level of income, employment, and prices.
Monetary theory and theory of economic fluctuations are reviewed, and public policies
dealing with level of income and with aggregate economic welfare are examined.

392. (160) Economics of Minority Groups
(Same as AFR 392.)
Prerequisite: ECN 150.
The development and application of economic principles related to minority group
situations, with special attention to the problems of Black people. Offered in alternate
years.

394. (121) Comparative Economic Systems.
Prerequisites: ECN 150 and 151; MAT 320 (or 226).
Study of the economic and social systems of capitalism, communism, socialism, and
fascism as competing systems. Offered in alternate years.

STETSON SCHOOL OF BUSINESS & ECONOMICS/13



396. (166) Introduction to Mathematical Economics
Prerequisites: ECN 150, 151; MAT 181 (or 141) and 320 (or 226).
A study of the exposition of economics theory in mathematical language. Mathematical
models as the basis for empirical verification of theory via econometric methods. A
partial listing of topics covered includes: simple algebraic micro and macro models,
matrix algebra solutions, comparative statics solutions using differential calculus,
optimization problems (with and without constraints), exponential and logarithmic func-
tion in economic analysis, integral calculus in economic dynamics analysis. Offered
in alternate years.

397. (155) Economic Fluctuations
Prerequisites: ECN 150, 151, and 303; MAT 320 (or 226); or consent of the instructor.
A study of the nature of cynclical and other types of variations in economic activity,
the measurement of economic fluctuations; analysis of business cycle theory; con-
trol of business cycles; business forecasting techniques. Offered in alternate years.398.(156) Public Finance
Prerequisites: ECN 150, 151, 302 and/or 303; MAT 320 (or 226); or consent of the
instructor.

Study of the expenditures and revenues of state, local and national government, with
emphasis on the latter. The structure and incidence of taxation are also considered,
as well as recent developments in public policy. Offered in alternate years.

441. (157) International Economics
Prerequisites: ECN 150, 151, 302 and/or 303; MAT 320 (or 226); or consent of the
instructor.
A study of the theory and mechanisms of international trade, and the international
monetary mechanism. Barriers to the movement of goods and services and recent
developments in the international organizations aimed at relaxing restrictions are also
studied. Offered in alternate years.

443. (158) Labor Economics
Prerequisites: ECN 150, 151 302 and/or 303; MAT 320 (or 226); or consent of the
instructor.
A study of the major labor problems of the United States and the social and economic
policies affecting the labor movement. The problems of labor organization and trade
unionism. Recent and pending legislation in the states and nation. Offered in alter-
nate years.

445. (159) Government and Business
Prerequisite: ECN 150; MAT 320 (or 226).
A study of industrial organization and government regulation of business enterprise;
market structures, conduct, and performance; antitrust. Offered in alternate years.

452. (153) Environmental Economics
Prerequisites: ECN 150; MAT 320 (or 226); strongly recomended: ECN 151, and 302.
An examination of the interrelationship which exists between the physical environ-
ment and the economic system. Models of general equilibrium analysis, welfare
economics, and property rights are developed; these are supplemented by readings
from scholarly journals. Emphasis is placed upon the issue of free markets’ ability
to allocate scarce environmental resources efficiently (including intertemporally) among
competing uses. Offered in alternate years.

453. (167) Introduction to Econometrics
Prerequisites: ECN 150, 151, 302 or 303; MAT 181 (or 141) and 320 (or 226).
A study of the methods of empirically verifying economic theory. Statistical inference
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applied to economic models, both macro and micro. Estimation of single and multiple
equation models. A partial listing of topics covered includes: stochastic equations,
residuals, parameter estimation via least squares and other methods, the coefficient
of determination, multicollinearity, serial correlation, the identification problem, and
estimation of simultaneous equation macro models of the U. S. economy. Offered
in alternate years.

455. (181) History of Economic Thought
Prerequisites: ECN 150, 151, 302, 303; MAT 181 (or 141) and 320 (or 226).
A survey of the development of economic theory and doctrine from early times to
the contemporary period. Considerable attention is devoted to the development of
the classical and neo-classical systems of thought as well as to the critics of those
systems. Offered in alternate years.

457. (191) Special Topics in Economics (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in economics not otherwise covered in
the School’s course offering. Topics will be chosen in consultation with students who
register for the course.

458. (192) Research in Economics (Subtitle)
A research-oriented course focusing on an important topic in economics not other-
wise covered in the School’s offerings. The course features student research, indepen-
dent study, and discussion.800.(210) Contemporary Economics for Teachers
Open to graduate students only, no prerequisites. Not open to MBA students. A survey
of recent trends in the application of economic principles to analysis of practical pro-
blems facing a modern economic system and the improvement of the teacher’s
understanding of the close relationship between economic concepts and the prac-
tical application of these to modern life.801.(211) Personal and Family Finance
Not open to MBA students.
A course for non-majors, designed for personal use and for students planning to work
with low income families. Money management and buymanship, including food,
clothing, housing, transportation, taxes, insurance and funeral costs, credit, saving,
and investments, consumer problems and public and private aids to consumers are
reviewed.802.(212) Economic Analysis for Teachers
Open to graduate students only.
Prerequisite: ECN 150 or ECN 151 or ECN 800.
Not open to MBA students.
Analysis of selected topics in micro and macro economics. Typically, three or four
areas are studied. A partial listing of topics available includes economic growth,
environmental economics, international economics, inflation, recession, and imperfectly
competitive markets. Teachers prepare a project on effective methods of teaching
economics in elementary or secondary schools as one requirement of the course.
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FINANCE (FIN)
301. (101) Money, Banking, and Credit
(Same as ECN 301).

362. (162) Principles of Finance
Prerequisites: ECN 150 and 151; ACC 204 and 205; MAT 141 (or 181); 226 (or 320).
Course is taught from the viewpoint of a corporate financial manager trying to max-
imize stockholder wealth. Topics covered include corporate taxation, time value of
money, risk and rates of return, funds flow, working capital management, capital
budgeting, cost of capital, and dividend policy. Lecture and problems.

398. (156) Public Finance
(Same as ECN 398).

404. (164) Investments
Prerequisite: FIN 362.
Purpose of the course is to evaluate the various financial investments that are available
to the investor and to emphasize the risk-return trade off. Topics covered include stock
and bond analysis, securities markets, futures contracts, option contracts, efficient
market hypothesis, fundamental analysis, and technical analysis. Lecture and problems.

408. (168) Financial Analysis
Prerequisite: FIN 362.
An in-depth analysis in the application of financial tools and concepts to the problems
of large corporations; emphasis on the process of decision-making as it applies to
the organization^ requirements for funds and its management of those funds; exten-
sive case analyses required.

461. (171) Security Analysis
Prerequisites: FIN 362; MAT 141 (or 181); and MAT 226 (or 320).
Topics covered are selected from: the fundamental common stock selection process,
fundamental analysis, cash flow, earnings quality, mergers and buyouts, security valua-
tion, financial forecasting, the efficient market hypothesis, and linear programming
methds of portfolio optimizations.

465. (185) Financial Institutions
Prerequisite: FIN 362.
Course will focus on the role of various financial intermediaries and their role in chan-
neling savings back into productive investment via the circular flow of income. Such
institutions as banks, savings and loans, credit unions, and large insurance companies
will be examined.

467. (191) Special Topics in Finance (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in finance not otherwise covered in the
School’s course offering. Topics will be chosen in consultation with students who
register for the course.

468. (192) Research in Finance (Subtitle)
A research-oriented course focusing on an important topic in finance not otherwise
covered in the School’s offerings. The course features student research, indepen-
dent study, and discussion.
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801. (211) Personal and Family Finance.
(Same as ECN 801).
Not open to MBA students.

MANAGEMENT (MGT)
363. (163) Principles of Management
Prerequisite: ECN 150 and 151; ACC 204 and 205; MAT 141 (or 181), 226 (or 320).
Coordinating or organizational activities through planning, organizing, staffing,
executing, and controlling functions. Behavior theory, delegation, communication,
decision-making; lecture, discussion, and cases.

370. (170) Business Quantitative Analysis
Prerequisites: ECN 150; ACC 204; and MAT 141 (or 181) and 226 (or 320).
Emphasis will be placed on the practical application of quantitative analysis used
in business. Specific topicsto be covered include: probability, Linear Programming,
Inventory Control Models, Critical Path Method, Program Evaluation and Review
Techniques, Queuing Problems, and related techniques.

422. (172) Business and Society
Prerequisite: MGT 363.
A study of the issues, philosophies and roles which face business in American society.
Topics covered include ethics, personal conscience, values, advertising, competition,
ecology, social change, employment practices, product and occupational safety, job
satisfaction, and government policy. The topics are related to management styles,
principles, and practices.

424. (184) Organization Theory
Prerequisite: MGT 363.
A study of the formal structural characteristics of organizations and the intended and
unintended behavioral consequences of those structures; lectures, discussion, and
cases dealing with the typical business organization as well as non-profit and public
organizations; topics include leadership, goal setting, decision processes, formal and
informal organization, and related matters.

427. Entrepreneurship
Prerequisite: MGT 363
The entrepreneur is someone who undertakes a venture, organizes it, raises capital
to finance it, and assumes all or a major portion of the risk. This course typically covers
profiles of entrepreneurs, means of going into business, venture opportunities, and
the financial aspects of becoming an entrepreneur. Extensive case studies and pro-
jects are required. Each student also develops a business plan.

429. (169) Human Resource Management
Prerequisite: MGT 363.
A study of personnel theories and methods for motivating and developing the human
resources of organizations. Topics covered include human relations philosophy, recruit-
ment, internal communications, government regulation, professional ethics, training
and development, wage and salary administration, job categories, and performance
controls.

480. (180) Systems Management
Prerequisite: MGT 363.
An approach to the decision-making process, stressing the complexity of real world
systems and the resultant overlapping structures and requirements. Alternative
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management systems are discussed and evaluated. Emphasis is on tradeoffs
necessary in managerial decision-making. Extensive group interaction, real world
cases, projects, lectures.

481. Managing Quality Service
Prerequisite: MGT 363
Managing the production of services is different from managing the production of
products. Superior quality service really means superiority in "people" practices. In
this course, successful role models of organizations providing quality service will be
examined. Elements of service strategies will be discussed. Lectures, cases and
experiential exercises will be used. A research project is required.

482. (182) Production Management
Prerequisite: MGT 363.
An analysis and overview of the management of manufacturing operations. Topics
covered include plant location and layout, inventory control, materials handling, pro-
duction planning and scheduling, and quality control. Case studies are used to illustrate
various types of operations.

487. (191) Special Topics in Management (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in management not otherwise covered
in the School’s course offering. Topics will be chosen in consultation with students
who register for the course.

488. (192). Research in Management (Subtitle)
A research-oriented course focusing on an important topic in management not other-
wise covered in the School’s offerings. The course features student research, indepen-
dent study, and discussions.

498. (188) Business Policy
Prerequisites: BUS 346 and MKT 361; FIN 362; MGT 363; Senior standing.
Integration of the functional areas of business; study and discussion of real organiza-
tional problems from the perspective of a top management official; development of
conceptual skills in management that require the student to approach decision-making
in terms of the total impact on the organization; in-depth cases.

MARKETING (MKT)
361. (161) Principles of Marketing
Prerequisite: ECN 150 and 151; ACC 204 and 205; MAT 141 (or 181); 226 (or 320).
Role of the marketing function in planning and implementing objectives of the firm.
Consumer markets, industrial markets, channels of distribution, product and pricing
policies, sales forecasting, promotion, and control. Lecture, discussion.

415. (175) Marketing Research
Prerequisites: MKT 361; MGT 363.
A study of the methods and procedures designed to provide management with
information on which decisions are made; the gathering and analysis of data in
business and public organizations are primary emphasis; topics include the use of
secondary data and appropriate sampling and research methodologies for collect-
ing primary data.
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417. (177) Advertising
Prerequisites: MKT 361; MAT 141 (or 181) and MAT 226 (or 320).
An introduction to advertising as a tool in the marketing process. The formulation
of strategies and media choices are discussed. Case studies and student projects
are required.

418. (178) Retailing
Prerequisites: MKT 361; MGT 363.
An examination of the fundamentals necessary for establishing and effectively
operating a retail concern. Consideration of the special marketing and management
problems faced by retailers, as opposed to other business organizations. Students
observe and report on various types of retail establishments.

472. (187) International Business
Prerequisite; MKT 361; or with the consent of the instructor.
Study at an advanced level of the major issues and opportunities facing business
managers in an international setting. Primary emphasis is on the study of developing
and adjusting strategies, in light of home and host countries’ incentives and restric-
tions, to meet corporate objectives. Discussions, cases, current literature.

475. (165) Marketing Management
Prerequisite: MKT 361.
Study at an advanced level of the major issues and problem areas facing marketing
executives; emphasis at the policy-setting level; public and non-profit organizations
will be included; strong consideration of the consumer, legal, economic, and political
environments and their impact on decision-making; in-depth cases, discussion, and
lectures.

477. (191) Special Topics in Marketing (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in marketing not otherwise covered in
the School’s course offering. Topics will be chosen in consultation with students who
register for the course.

478. (192) Research in Marketing (Subtitle)
A research-oriented course focusing on an important topic in marketing not other-
wise covered in the School’s offerings. The course features student research. Indepen-
dent study, and discussion.

Description of MBA Courses
ECN/FIN 601. (301.) Money, Credit, and Banking

See page 13.

FIN 604. (404) Investments
See page 16.

MKT 615. (415) Marketing Research
See page 18.

ECN 813. (213) Economics for the Firm
An analysis of the economic behavior of the business firm and the not-for-profit
organization seeking efficiency. Emphasis is placed upon the market system, demand
theory, cost theory, profit-maximizing decisions, rules for efficiency, differing market
structures, and questions of economic equity. Economic aggregates are studied, also,
including employment, national output, recession, inflation, money, and interest rates.
Cases are utilized.
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ACC 818. (218) Managerial Accounting
Study of the preparation and use of accounting data for decision-making at all levels
of managerial responsibility. Included are topics related to the development and use
of various types of standard cost systems; analysis of manufacturing costs, distribu-
tion costs, and gross profit through variance preparation; return on investment con-
cepts; budgeting and responsibility accounting.

MKT 822. (222) Marketing in the Enterprise
A study of the role of marketing in the enterprise with particular emphasis on the
managerial dimensions of the marketing-controllable variables (product, price, pro-
motion, and distribution). Primary pedagogy consists of lectures, readings, discus-
sion, and brief cases.

BUS 828. (228) Law in Business
A case study analysis of contract law with emphasis on the Uniform Commercial Code;
analysis of tort law with emphasis on torts which interfere with economic relations;
study of selected federal and state statutory regulations of business.

MGT 832. (232) Quantitative Methods for Business Decisions
Quantitative techniques are developed and applied as aids in the decision-making
process. Emphasis is on formulation and managerial interpretation of results rather
than techniques per se. Cases and research studies are used to evaluate prior
applications of quantitative tools of analysis. Linear programming, network, inventory,
and waiting line models are the ones usually covered.

MGT 834. (234) Human Behavior in Organizations
Emphasis is placed on the behavior of individuals. Topics covered include individual
motivation theories, group dynamics, informal group pressures, superior-subordinate
relationships, and conflict resolution. The relationship between these topics and
management practices, such as personnel systems, is studied.

FIN 836. (236) Financial Management
An exploration of the problem areas in the acquisition, allocation, and control of finan-
cial resources by the firm. Topics include working capital policy, capital budgeting,
the capital asset pricing model, funds flow, capital structure, and dividend policy.
Extensive case analyses required.

MGT 839. (239) Corporate Strategy and Policy
A capstone, integrative course for MBA students nearing the completion of the pro-
gram. Use of text and cases dealing with formulation and integration of organiza-
tional strategy in various types of organizations—business, government, institutional.
Focuses on the difficulties of developing and carrying out strategies in all functional
areas within organizations operating in complex and dynamic external environments.

ACC/FIN 841. (241) Financial Reporting
A critical analysis of reporting practices and complexities encountered by corpora-
tions within the framework of generally accepted accounting principles. Emphasis
upon management’s responsibility to communicate financial information in a signifi-
cant manner to individuals and groups.

ECN 851. (251) Macroeconomics
A study of aggregate economic activity. Unemployment, inflation, and growth are
analyzed. Monetary and fiscal theory is integrated with models of wage and price
flexibility. Emphasis is placed upon analytical methods which enable managers to
understand and predict the effect of overall economic fluctuations on their firm.
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FIN 853. (253) Corporate Capital Management
Areas of study include capital budgeting, tax effects, cash flow, resolution of conflicts
in project ranking, cost of capital, and capital structure effects.

FIN 854. (254) Management of Financial Institutions
Applications of economic and financial techniques to operating problems of finan-
cial institutions. Topics include portfolio management, capital markets, the banking
system, and non-bank financial institutions.

MKT 866. Sales Management
Prerequisite: MKT 822
The purpose of this course is to explore the role of a manager responsible for getting
things done through people - the selling activity. Management of the selling function
is one of the most important management tasks, if not the most important, of any
in the enterprise. The course will cover the topics of recruiting, selection, training,
stimulating, evaluation, compensation, behavioral modeling, delegation, managing
change and conflict, coordinating selling activities with other marketing activities, and
adjusting to change in a dynamic environment. Pedagogically, use will be made of
texts, readings, lectures, guest speakers, cases, and field projects.

MGT 869. (269) Contemporary History of Management
A coverage of the major contributors to management theory with primary interest
focused on the twentieth century. Emphasis is placed on the current use and
understanding of earlier contributions. Research projects are required through which
students develop the historical foundations of current management practices. Some
attention is directed to theories which speculate upon management in the distant future.

MKT 871. (271) Strategic Marketing
Prerequisite: MKT 822.
Analyses of competitive alternatives and the planning, implementation, and control
of marketing activities to achieve predetermined product-market objectives, for both
profit and not-for-profit organizations. Extensive use will be made of current literature
and cases.

MGT 877. (277) Production Management and Control
An analytical study of the management of processes which convert inputs into out-
puts. Cases and lectures focus on factory layout, inventory control, quality control,
network models, and manpower assignments.

FIN 879. (279) Financial Portfolio Management
Background and foundation studies include valuation, risk analysis, financial
forecasting and efficient market hypothesis. Analysis is concentrated on mean-variance,
diagonal model, capital market line, and linear programming approaches to portfolio
optimation.

MGT 884. (284) Organizational Design and Analysis
In-depth study through text, readings, and cases of the aspects of managing organiza-
tions in regard to individuals, small groups, organizational units, and the organization
as a whole. Considers the manager’s role in instituting and maintaining relationships,
influence, effectiveness, and change.

ACC/BUS/ECN/FIN/MGT/MKT 891. Special Topics (Subtitle)

ACC/BUS/ECN/FIN/MGT/MKT 892. Research (Subtitle)
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