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The University
Mercer University is a place for people and ideas, a place for learning

and change, a place for study and reflection. Its historic Baptist roots
and the heritage of Judaeo-Christian principles give rise to an enduring
concern for the individual student—what that student learns, believes,
and becomes. The University is aiming to foster a place to learn that
guides students to search for truth, even when obscure, and to value the
ways of integrity, even when ambiguous.

Academic freedom is among its chief values. Independence of
thought and diversity of viewpoints have long marked the University. Stu-
dents are encouraged to speak and to listen, to voice their judgments,
and to be tolerant of those who hold other views.

The core of the University’s program has been in the undergraduate
study of the liberal arts and sciences. Around this vital center, profes-
sional education has grown and flourished in a fashion that prompts
careful discipline and critical competence and, above all, a sense that
the solving of problems and the applications of learning to life are endur-
ing responsibilities.

Organization
Mercer University is composed of nine coeducational schools:

Located in Macon are the College of Liberal Arts, the Walter F. George
School of Law, the School of Medicine, the School of Business and Eco-
nomics, and the School of Engineering. The four components of Mercer
University Atlanta are the Southern School of Pharmacy, the Cecil B. Day
College of Arts and Sciences, the School of Business and Economics,
and the School of Nursing. The College of Liberal Arts, Macon, founded
in 1833, is the oldest and largest of the University's schools and remains
the center of its educational program. The Law School was established
in 1873 and was named the Walter F. George School of Law in 1947, in
honor of one of its most distinguished alumni. The School of Medicine
was established in the early 1970’s and accepted its first students in
1982. The School of Business and Economics/Macon was established in
1984. The newly established School of Engineering opened in the fall of
1985. In Atlanta, the Southern School of Pharmacy was founded in 1903
and became a part of Mercer University in 1959. The College of Arts and
Sciences, formerly Atlanta Baptist College, was founded in 1964 and
became a part of Mercer University in 1972. The School of Business and
Economics and the School of Nursing were established in 1983.

The following degrees may be earned at one of the schools or col-
leges of the University:

Bachelor of Arts
Bachelor of Business Administration
Bachelor of Music
Bachelor of Music Education
Bachelor of Science
Bachelor of Science in Engineering
Bachelor of Science in Nursing
Master of Business Administration
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Master of Education
Master of Liberal Studies
Master of Science in Engineering
Juris Doctor
Doctor of Medicine
Doctor of Pharmacy

Five units of the University are located in Macon—the College of Lib-
eral Arts, the Walter F. George School of Law, the School of Medicine,
the School of Business and Economics, and the School of Engineering.
The Liberal Arts College offers majors in 26 disciplines. The School of
Business and Economics offers majors in six disciplines. The School of
Engineering offers courses leading to the Bachelor of Science in Engi-
neering and the Master of Science in Engineering. The professional
schools offer their respective professional degrees. In addition, the
School of Medicine offers affiliated graduate programs. The School of
Law and the School of Business and Economics offer a joint J.D./M.B.A.
program.

Four schools are located in Atlanta—the College of Arts and Sciences,
the Southern School of Pharmacy, the School of Business and Econom-
ics, and the School of Nursing. The Southern School of Pharmacy offers
only the Pharm. D. degree. The College of Arts and Sciences in Atlanta
has no residential facilities, serving predominantly commuter enrollment,
and offers many nontraditional and adult programs, with majors in 28
traditional disciplines. The School of Business and Economics offers the
undergraduate and master’s degrees in Business Administration, and in
cooperation with the School of Pharmacy offers a joint M.B.A./Pharm.D.
program. A Bachelor of Science in Nursing degree may be earned in the
School of Nursing.

Objectives and Educational Philosophy
The primary objective of the School of Business and Economics/Macon

is to strive for excellence. A continuing effort is made to elicit from students
a commitment to reach their potential. The positive value of ambition and
leadership is stressed.

Students are taught to appreciate analytical ways of thinking and to
apply such methods to a wide variety of practical problems. Efforts are
made throughout the curriculum to develop in students an attitude of
thoughtful flexibility in a world of constant and substantive change.

The strength of the free enterprise market system is emphasized, par-
ticularly as the source of high living standards with concurrent individual
liberties. Creative entrepreneurship is studied, as is the role of profit as
an incentive and proper reward. The strategic place of the competent,
professional manager is assessed. The impact of politics, law, and gov-
ernment regulation is examined. The harsh reality of finite natural
resources and growing population pressure is underlined.

These concerns serve as the backdrop for a forceful reminder to stu-
dents of the sheer complexity of modern business and the economic
system within which it functions. Mastery of a wide range of technical
analytical devices is required of the successful manager and leader. The
manager’s toolbox must be filled with communication skills, mathemati-
cal abilities, economic theories, accounting techniques, marketing strat-
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egies, financial understandings, legal perceptions, and organizational
methods. The faculty of the School of Business and Economics endeav-
ors to motivate students to obtain these thinking tools through thought-
provoking lectures, vigorous class discussions, and personal counsel-
ing. The curriculum is demanding, both in rigor and breadth. It is hoped
that the end result is a stimulating academic atmosphere in which the
student learns to take pride in his or her progress.

Admission

Application for admission to the School of Business and Economics should
be made in the early days of Spring quarter of the student’s sophomore
year. Formal entrance occurs at the beginning of the junior year.

The following prerequisites must be satisfied before admission is
granted:
(1) The student should have at least a 2.00 cumulative grade point

average.
(2) A minimum of a 2.25 grade point average must have been earned

in the following eight courses:
Mathematics 132 (25). College Algebra (May be waived by diag-

nostic exam.)
Mathematics 141 (40). Calculus for the Social Sciences (or Math-

ematics 181 (51), Calculus I)
Mathematics 226 (115). Elementary Statistical Methods (or Math-

ematics 320 (120), Introduction to Probability and Mathemati-
cal Statistics)

Computer Science 204 (102). Structured Programming I
Economics 150 (50). Principles of Microeconomics
Economics 151 (60). Principles of Macroeconomics
Accounting 204 (71). Introductory Financial Accounting
Accounting 205 (72). Introductory Managerial Accounting

Junior and Senior level business courses (i.e., those numbered 300
and above) may not be taken by students seeking the B.B.A. degree
until admission to the School has been granted.

Curriculum
Students seeking the Bachelor of Business Administration degree

should successfully complete the General Education Requirements of
the College of Liberal Arts, plus the Core Curriculum and a major in the
School of Business and Economics. (The records of transfer students are
evaluated by the Registrar. Normally, students who have completed two
years of a pre-university program at a junior college, including the eight
courses named in the Admission section above, will be able to earn their
B.B.A. degree in two academic years. Transfer students should com-
plete satisfactorily a minimum of 40 quarter hours in the School of Busi-
ness and Economics. At least 20 quarter hours in the major should be
earned in the School.) Transfer students may submit one course in Amer-
ican History toward fulfillment of the Heritage category of the Distribu-
tional Program of General Education; the student would still be required to
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take at least one Christianity course and one Western Civilization course from
that group.

The Core Curriculum has been designed to insure that all students
receiving the B.B.A. degree will share an important common body of
knowledge. This program of study provides the foundation of thinking
tools needed throughout a wide range of positions of authority in busi-
ness and not-for-profit organizations.
Core Curriculum

Economics 150.
Economics 151.

Accounting 204.
Accounting 205.
Economics 301.

(50) Principles of Microeconomics
(60) Principles of Macroeconomics
(71) Introductory Financial Accounting
(72) Introductory Managerial Accounting

(101) Money, Credit, and Banking or Economics
302 (102). Intermediate Microeconomic
Theory or Economics 303 (103). Interme-
diate Macroeconomic Theory

(146) The Legal Environment of Business I
(147) The Legal Environment of Business ll or

Management 370 (170). Business Quanti-
tative Analysis

(161) Principles of Marketing
(162) Principles of Finance

Business 346.
Business 347.

Marketing 361.
Finance 362.

Management 363. (163) Principles of Management
Management 498. (188) Business Policy

In addition to completing the Core Curriculum, students should select
a major. Advanced courses in a specialized area are contained in the
major program. Six majors are available: Accounting, Economics,
Finance, General Business, Management, and Marketing.

NOTE: Business students should be especially careful in selecting
courses each quarter, even beginning in the freshman year. There are
few free elective choices because of the General Education require-
ments, mathematics and computer requirements, the eleven-course
required Business Core, and the five- course Business Major.

Students seeking the BBA or MBA Degree are not allowed to take
required Mathematics or Computer Science courses, nor any courses
in Accounting, Business, Economics, Finance, Management or
Marketing, on a Satisfactory-Unsatisfactory Grading System.

Although it is possible to earn both a business major and a liberal arts
major, more than the normal 180 quarter hours required for graduation
must be taken to complete such a double major.

Business students may take no more than 90 quarter hours of busi-
ness courses within the total 180 hours for graduation. (Mathematics and
computer science courses are not counted as a part of the 90 hour limit.)

Note: For special topics and research in Economics, Accounting,
Business, Finance, Management and Marketing, credit hours are deter-
mined by the nature of the topic, with a maximum of 5 hours for a given
subtitle. Various subtitles may be taken for a maximum of 10 hours credit
in a student’s major. A maximum of 10 hours of additional credit may be
taken outside the major but within the School of Business and Econom-
ICS.
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Majors
Accounting

The accounting major provides a strong academic base for profes-
sional careers in public accounting, or business, or government. The
program allows students to enter a career directly or to continue study at
the post-graduate level with confidence. Courses have been designed to
provide the theoretical background needed for success on Certified
Public Accounting examinations.

Requirements for the major are as follows: Accounting 371 (106).
Intermediate Financial Accounting I; Accounting 372 (107). Intermediate
Financial Accounting ll; Accounting 377 (137). Cost Accounting; and two
courses from Accounting 375 (117). Tax Accounting; Accounting 431
(152). Auditing; Accounting 436 (186). Advanced Accounting.

Economics

The economics major focuses upon how the private enterprise market
system allocates resources and determines the level of prices and
incomes. The role of the business firm is emphasized; public policy
choices are examined. A strong academic foundation is provided both
for direct entry into careers in business, government and teaching, as
well as for post-graduate study in law, business, public administration, or
economics. The following courses are required: Economics 301 (101).
Money, Credit, and Banking or Economics 302 (102). Intermediate
Microeconomic Theory (whichever course was not taken to satisfy the
Core Curriculum); Economics 303 (103). Intermediate Macroeconomic
Theory; plus three other economics courses.

Finance

Financial efficiency is a critical determinant of the profitability of a
business enterprise. This major provides a rigorous and broad treatment
of financial institutions, capital markets, investment instruments, capital
budgeting approaches, and financial administration. Completion of the
major prepares students for managerial positions in the financial sector
(for example, banking, insurance, securities) and for staff positions in
business firms of nonfinancial nature. Requirements are as follows: FIN
404 (164). Investments; FIN 408 (168). Financial Analysis; plus three
courses (one of which must be FIN 461 (171) or FIN 465 (185)) selected
from FIN 461 (171). Security Analysis, FIN 465 (185). Financial Institu-
tions, FIN 398 (156). Public Finance, ACC 371 (106). Intermediate Finan-
cial Accounting, ECN 302 (102). Intermediate Microeconomic Theory or
ECN 303 (103). Intermediate Macroeconomic Theory (not ECN 302. and
ECN 303.). Students majoring in Finance must take ECN/FIN 301.
Money, Credit, and Banking in the Core Curriculum.

General Business

This major is designed for students wishing to obtain a broad expo-
sure to several functional areas of modern business. Through cour-
sework at an advanced level, expertise is developed which is applicable
in almost all businesses and not-for-profit organizations.

The student should select, in consultation with his or her advisor, five
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courses from among the accounting, business, economics, finance,
management, and marketing offerings, with no more than two courses
from any one major field.

Management
Management focuses upon coordinating activities which are accom-

plished through planning, organizing, staffing, executing, and controlling
mechanisms. The student develops an approach which integrates the
individual functions of marketing, finance, accounting, economics, and
law. The role of the entrepreneur is stressed. Theoretical models and
case studies are used. Policy formulation and rational decision-making
are emphasized. The major prepares students to enter virtually any kind
of business (or not-for-profit organization) or post-graduate study in busi-
ness, law, or public administration. The requirements are as follows:
Management 370 (170). Business Quantitative Analysis; Management
424 (184). Organization Theory; plus three courses from Management
429 (169). Personnel Management, Management 422 (172). Business
and Society, Management 480 (180). Systems Management, Manage-
ment 482 (182), Production Management, and Psychology 235 (120).
Industrial Psychology. (If Management 370 (170) is used to satisfy the
Core requirement, five other major courses must be taken.)

Marketing
Marketing emphasizes the study and understanding of forces that

have impact on the potential consumer, and the marshalling of resources
to best serve selected market targets to achieve organizational objec-
tives. This includes a concern for the development of product policies
and strategies, as well as distribution, promotion, and pricing strategics.
Requirements for the major are: Marketing 415 (175). Marketing
Research; Marketing 475 (165). Marketing Management; and three addi-
tional courses selected from Marketing 417 (177). Advertising, Marketing
418 (178). Retailing, Marketing 472 (187). International Business, Market-
ing 477 (191). Special Topics in Marketing, Marketing 478 (192).
Research in Marketing, Speech and Dramatic Art 382 (154). Elements of
Persuasion, and Sociology 345 (145). Mass Media. No more than one of
the three elective courses may be from among MKT 477, MKT 478, SDA
382, and SOC 345, and it must have the approval of the marketing advi¬
sor.

Minors

The School of Business and Economics offers minors in (1) accounting
and (2) business, for students not enrolled in the School. (No program of
business minors is offered for students enrolled in the School of Business
and Economics. Business students may take a Liberal Arts minor, how-
ever.)

The requirements for a minor in accounting are Accounting 204 (71).
Introductory Financial Accounting; Accounting 205 (72). Introductory
Managerial Accounting; two additional accounting courses, and one further
course selected from the curriculum of the School of Business and
Economics. The latter three courses should be chosen in consultation with
faculty members in Accounting.
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Required courses for the minor in business are Economics 150 (50).
Principles of Microeconomics; Accounting 204 (71). Introductory Finan-
cial Accounting; and three other courses selected from the curriculum of
the School. Two of the latter courses must be chosen from business,
finance, marketing and management offerings, and should be selected
in consultation with a faculty member in the School. Students must take
ECN 150 (50) and ACC 204 (71) before taking a 300-level course in the
minor program.

Graduation Requirements
For the Bachelor of Business Administration degree, 180 quarter hours

of academic courses and an overall grade average of 2.0 are required.
In addition, the student must earn at least a 2.25 grade average in the
eight courses prerequisite for entry into the School of Business and Eco-
nomics, a 2.0 grade average in the Core Curriculum of the Business
School, and a 2.0 average in the major. Finally, the student must score at
a satisfactory level on a nationally standardized Senior Comprehensive
Examination. Currently, to meet this requirement the student must score
at the 25th percentile or above nationally the first time the test is taken.
Should this level not be reached, the student may take the examination
again (as many times as necessary, but only once per quarter) and must
reach the 30th percentile.

School Honors at Graduation

School of Business and Economics Honors may be earned independently
from overall undergraduate honors (cum laude, magna cum laude, summa
cum laude). The School Honors recognize those students who have per-
formed at an exceptionally high level on coursework within the School. The
requirements are as follows:
(1) A grade average of 3.75 or higher must be earned on Core Curricu-

lum courses and in the major. (Transfer students must attain a 3.75
or higher grade average on all courses taken at Mercer in the Core
Curriculum and the major and a combined grade average of 3.75 or
higher on all courses in the Core Curriculum and major at Mercer
and at other institutions from which credit is received.)

(2) A score at the 90th percentile or above, on the first attempt, must be
attained on the Senior Comprehensive Examination in the applica-
ble major.

Executive Development Program
An Executive Development Program is offered for part-time students.

Undergraduate courses in accounting, business, economics and mathe-
matics are taught at night. To earn the Executive Development Certificate
students should complete a program of six courses as follows:

(1) four courses selected from Economics 150 (50). Principles of Micro-
economics; Economics 151 (60). Principles of Macroeconomics;
Accounting 204 (71). Introductory Financial Accounting; Account-
ing 205 (72). Introductory Managerial Accounting; Mathematics 141
(40). Calculus for the Social Sciences; Mathematics 226 (115). Ele-
mentary Statistical Methods; and

(2) two courses from Marketing 361 (161). Principles of Marketing;
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Finance 362 (162). Principles of Finance; Management 363 (163).
Principles of Management.

The courses in group (1) must be taken before those in group (2).
From time to time additional choices will be offered. Many individuals

should find this integrated set of courses to be highly useful in their
careers.

Since all of the above courses are required for the Bachelor of Busi-
ness Administration degree, students may apply them toward a degree
program—after the usual admission procedures have been satisfied.

Executive Forum
Private Enterprise Week
Distinguished Practitioners Series

The School joins Mercer's Executive Forum in bringing to the campus
each year several distinguished individuals from various business fields
to provide seminars for Georgia executives. In recent years Mr. Lief
Olsen (of Citicorp), Dr. David Meiselman (of Virginia Polytechnic and
State University), Dr. Yale Brozen (of the University of Chicago), Dr. Wil-
liam G. Ouchi (of the University of California at Los Angeles), Dr. John S.
Hammond (of John S. Hammond and Associates), Mr. John Naisbitt (of
the Naisbitt Group), Mr. John Diebold (of the Diebold Group), and Dr.
Martin Feldstein, Chairman of the Council of Economic Advisors under
President Reagan, 1982-1984, have made presentations.

Also, the School sponsors an annual Private Enterprise Week and a
Distinguished Practitioners Series. Lectures and seminars for both stu-
dents and the general public are presented. Executives and former
executives from Sunbeam, the Southern Company, Chick-Fil-A, Otis Ele-
vator, Piggly Wiggly Southern, Flowers Industries, General Electric,
Armco, Inc., Bendix, Horton Homes, and Gate Petroleum Company have
appeared in recent years.

Delta Sigma Pi
Delta Sigma Pi International Business Fraternity has an active chapter

(Alpha Tau) located within the School. Both BBA and MBA students are
members. The group sponsors visiting lectures, field trips, and social
events; encourages strong academic performance by members; pro-
motes high ethical standards in business; and generally supports an
active interchange of ideas among business students and business
practitioners.

Description of BBA Courses
ACCOUNTING (ACC)
204. (71) Introductory Financial Accounting
A study of the basic principles and concepts relating to the collection and sum-
marization of accounting information, and the understanding, preparation, and
use of the income statement, the balance sheet, and the statement of changes in
financial position.
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205. (72) Introductory Managerial Accounting
Prerequisite: ACC 205.
An introductory study of the preparation and use of internal accounting informa-
tion for the planning and controlling of company activities. Topics covered
include internal budgeting, cost allocation, and capital budgeting.

371. (106) Intermediate Financial Accounting I
Prerequisites: ACC 204 and 205.
A study of the theory and principles underlying financial statements. Concise
review of the basic principles and concepts relating to the collection and sum-
marization of accounting information and the preparation of the income state-
ment and the balance sheet. Study in depth of theory and issues related to
accounting for assets, liabilities, and stockholders’ equity.

372. (107) Intermediate Financial Accounting ll
Prerequisite: ACC 372.
A continuation of ACC 372, including, in addition, study in depth of more com-
plex financial statement issues such as earnings per share, revenue recognition,
accounting changes, income taxes, pension plans, leases, statement of changes
in financial position, and price-level adjusted and current value financial state-
ments.

375.(117) Tax Accounting
Prerequisites: ACC 204 and 205.
A study of the principles and concepts of federal income taxation of individual
and corporations, with an emphasis on individuals.

377. (137) Cost Accounting
Prerequisites: ACC 204 and 205.
A study of the utilization of cost data in planning and controlling activities. Inter-
nal and external data are woven into the planning models. Specific areas are:
process, job order, standard, functional relationships, and budgeting.

431.(152) Auditing
Prerequisites: ACC 371 and 372; MAT 226 or 320.
A study of objectives, standards, and procedures involved in examining and
reporting on financial statements of business organizations by independent
authors.

436. (186) Advanced Accounting
Prerequisites: ACC 371 and 372.
A study of the theory and principles of accounting for business combinations, the
preparation of consolidated financial statements, branch accounting, accounting
for partnerships, accounting for international operations, and accounting for gov-
ernmental and nonprofit organizations.

437. (191) Special Topics in Accounting (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in accounting not otherwise covered
in the Schools course offering. Topics will be chosen in consultation with stu-
dents who register for the course.

438. (192) Research in Accounting (Subtitle)
A research-oriented course focusing on an important topic in accounting not oth-
erwise covered in the Schools offerings. The course features student research,
independent study, and discussion.
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BUSINESS (BUS)
346. (146) The Legal Environment of Business I
Prerequisite: Junior standing.
An introduction to the nature and function of law in our society with emphasis on
the principles and trends in the legal process which influence and regulate busi-
ness.

347. (147) The Legal Environment of Business ll
Prerequisite: BUS 346.
An analysis of the impact of the legal process on social, political and economic
trends in society with emphasis on trends in consumerism and government regu-
lations.

381. (104) Business Communication and Report Writing
Intensive instruction and practice in the organization, content, and style of busi-
ness letters and reports. Letters of inquiry, refusal, persuasion, credit and collec-
tion as well as job application letters with resumes, sales letters, and basic forms
of business reports are studied in the course. (Does not count towards any Busi-
ness major or minor.)

383. (173) Real Estate
Prerequisites: ECN 150 and 151; ACC 204.
An introduction to the field of real estate. Topics covered include: the social and
economic impact of real estate, property rights, real estate markets and the
nature of property ownership, real estate financing, real estate brokerage, prop-
erty valuation, and current trends in real estate markets.386.(176) Insurance
Prerequisite: FIN 362.
Basic insurance principles and practices; nature of risk and risk bearing; major
emphasis upon property, casualty and life coverages; introduction to types of
contracts, premium calculations, and evaluation of contracts.

387. (191) Special Topics in Business (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in business not otherwise covered in
the School’s course offering. Topics will be chosen in consultation with students
who register for the course.

388. (192) Research in Business (Subtitle)
A research-oriented course focusing on an important topic in business not other-
wise covered in the Schools offerings. The course features student research,
independent study, and discussion.

801. (211) Personal and Family Finance
(Same as ECN 801).
Not open to MBA students.

ECONOMICS (ECN)
150. (50) Principles of Microeconomics
A study of the basic tools of economic analysis and principles necessary to
appreciate economic relationships, business behavior and consumer behavior.
Special emphasis will be given to the areas of supply and demand, marginal
analysis, and the theory of the firm.
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151. (60) Principles of Macroeconomics
The study and analysis of national income accounting, income determination the-
ory, money and monetary policy, fiscal policy, international trade, and the theory
of economic growth. Special attention will be given to current economic condi-
tions and trends.

301. (101) Money, Credit, and Banking
Prerequisites: ECN 150 and 151; ACC 204, MAT 181 (or 141) and 320 (or 226).
A functional study of monetary, banking, and credit structure today; including a
critical examination of monetary theory and policy recommendation.

302. (102) Intermediate Microeconomic Theory
Prerequisite: ECN 150; MAT 181 (or 141) and 320 (or 226.)
A study of price and distribution theory relevant to household, firm and industry in
perfect and imperfect competition. Theories of factor prices and general equilib-
rium are also examined.303.(103) Intermediate Macroeconomic Theory
Prerequisites: ECN 150 and 151; MAT 181 (or 141) and 320 (or 226).
A study of the forces determining the level of income, employment, and prices.
Monetary theory and theory of economic fluctuations are reviewed, and public
policies dealing with level of income and with aggregate economic welfare are
examined.

392. (160) Economics of Minority Groups
(Same as AFR 392.)
Prerequisite: ECN 150.
The development and application of economic principles related to minority
group situations, with special attention to the problems of Black people. Offered
in alternate years.

394. (121) Comparative Economic Systems.
Prerequisites: ECN 150 and 151; MAT 320 (or 226).
Study of the economic and social systems of capitalism, communism, socialism,
and fascism as competing systems. Offered in alternate years.

396. (166) Introduction to Mathematical Economics
Prerequisites: ECN 150, 151; MAT 181 (or 141) and 320 (or 226).
A study of the exposition of economics theory in mathematical language. Mathe-
matics models as the basis for empirical verification of theory via econometric
methods. A partial listing of topics covered includes: simple algebraic micro and
macro models, matrix algebra solutions, comparative statics solutions using dif-
ferential calculus, optimization problems (with and without constraints), exponen-
tial and logarithmic function in economic analysis, integral calculus in economic
dynamics analysis. Offered in alternate years.

397. (155) Economic Fluctuations
Prerequisites: ECN 150, 151, and 303; MAT 320 (or 226); or consent of the
instructor.
A study of the nature of cynclical and other types of variations in economic activ-
ity, the measurement of economic fluctuations; analysis of business cycle theory;
control of business cycles; business forecasting techniques. Offered in alternate
years.
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398. (156) Public Finance
Prerequisites: ECN 150, 151,302 and/or 303; MAT 320 (or 226); or consent of the
instructor.
Study of the expenditures and revenues of state, local and national government,
with emphasis on the latter. The structure and incidence of taxation are also con-
sidered, as well as recent developments in public policy. Offered in alternate
years.

441. (157) International Economics
Prerequisites: ECN 150, 151,302 and/or 303; MAT 320 (or 226); or consent of the
instructor.
A study of the theory and mechanisms of international trade, and the international
monetary mechanism. Barriers to the movement of goods and services and
recent developments in the international organizations aimed at relaxing restric-
tions are also studied. Offered in alternate years.

443. (158) Labor Economics
Prerequisites: ECN 150, 151 302 and/or 303; MAT 320 (or 226); or consent of the
instructor.
A study of the major labor problems of the United States and the social and
economic policies affecting the labor movement. The problems of labor organi-
zation and trade unionism. Recent and pending legislation in the states and
nation. Offered in alternate years.

445. (159) Government and Business
Prerequisite: ECN 150; MAT 320 (or 226).
A study of industrial organization and government regulation of business enter-
prise; market structures, conduct, and performance; antitrust. Offered in alter-
nate years.

452. (153) Environmental Economics
Prerequisites: ECN 150; MAT 320 (or 226); strongly recomended: ECN 151, and

An examination of the interrelationship which exists between the physical envi-
ronment and the economic system. Models of general equilibrium analysis, wel-
fare economics, and property rights are developed; these are supplemented by
readings from scholarly journals. Emphasis is placed upon the issue of free mar-
kets’ ability to allocate scarce environmental resources efficiently (including
intertemporal ly) among competing uses. Offered in alternate years.

453. (167) Introduction to Econometrics
Prerequisites: ECN 150, 151, 302 or 303; MAT 181 (or 141) and 320 (or 226).
A study of the methods of empirically verifying economic theory. Statistical infer-
ence applied to economic models, both macro and micro. Estimation of single
and multiple equation models. A partial listing of topics covered includes:
stochastic equations, residuals, parameter estimation via least squares and other
methods, the coefficient of determination, multicollinearity, serial correlation, the
identification problem, and estimation of simultaneous equation macro models of
the U. S. economy. Offered in alternate years.

455. (181) History of Economic Thought
Prerequisites: ECN 150, 151, 302, 303; MAT 181 (or 141) and 320 (or 226).
A survey of the development of economic theory and doctrine from early times to
the contemporary period. Considerable attention is devoted to the development
of the classical and neo-classical systems of thought as well as to the critics of
those systems. Offered in alternate years.

302.
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457. (191) Special Topics in Economics (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in economics not otherwise covered
in the School's course offering. Topics will be chosen in consultation with stu-
dents who register for the course.

458. (192) Research in Economics (Subtitle)
A research-oriented course focusing on an important topic in economics not oth-
erwise covered in the School’s offerings. The course features student research,
independent study, and discussion.800.(210) Contemporary Economics for Teachers
Open to graduate students only, no prerequisites. Not open to MBA students. A
survey of recent trends in the application of economic principles to analysis of
practical problems facing a modern economic system and the improvement of
the teacher’s understanding of the close relationship between economic con-
cepts and the practical application of these to modern life.801.(211) Personal and Family Finance
Not open to MBA students.
A course for non-majors, designed for personal use and for students planning to
work with low income families. Money management and buymanship, including
food, clothing, housing, transportation, taxes, insurance and funeral costs, credit,
saving, and investments, consumer problems and public and private aids to con-
sumers are reviewed.802.(212) Economic Analysis for Teachers
Open to graduate students only.
Prerequisite: ECN 150 or ECN 151 or ECN 800.
Not open to MBA students.
Analysis of selected topics in micro and macro economics. Typically, three or
four areas are studied. A partial listing of topics available includes economic
growth, environmental economics, international economics, inflation, recession,
and imperfectly competitive markets. Teachers prepare a project on effective
methods of teaching economics in elementary or secondary schools as one
requirement of the course.

FINANCE (FIN)
301. (101) Money, Credit, and Banking
(Same as ECN 301).

362. (162) Principles of Finance
Prerequisites: ECN 150 and 151; ACC 204 and 205; MAT 141 (or 181); 226 (or
320).
Course is taught from the viewpoint of a corporate financial manager trytngjo
maximize stockholder wealth. Topics covered include corporate taxation, time
value of money, risk and rates of return, funds flow, working capital management,
capital budgeting, cost of capital, and dividend policy. Lecture and problems.

398. (156) Public Finance
(Same as ECN 398).

404. (164) Investments
Prerequisite: FIN 362.
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Purpose of the course is to evaluate the various financial investments that are
available to the investor and to emphasize the risk-return trade off. Topics cov-
ered include stock and bond analysis, securities markets, futures contracts,
option contracts, efficient market hypothesis, fundamental analysis, and techni-
cal analysis. Lecture and problems.

408. (168) Financial Analysis
Prerequisite: FIN 362.
An in-depth analysis in the application of financial tools and concepts to the
problems of large corporations; emphasis on the process of decision-making as
it applies to the organization’s requirements for funds and its management of
those funds; extensive case analyses required.

461.(171) Security Analysis
Prerequisites: FIN 362; MAT 141 (or 181); and MAT 226 (or 320).
Topics covered are selected from: the fundamental common stock selection pro-
cess, fundamental analysis, cash flow, earnings quality, mergers and buyouts,
security valuation, financial forecasting, the efficient market hypothesis, and lin-
ear programming methds of portfolio optimizations.

465. (185) Financial Institutions
Prerequisite: FIN 362.
Course will focus on the role of various financial intermediaries and their role in
channeling savings back into productive investment via the circular flow of
income. Such institutions as banks, savings and loans, credit unions, and large
insurance companies will be examined.

467. (191) Special Topics in Finance (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in finance not otherwise covered in
the School’s course offering. Topics will be chosen in consultation with students
who register for the course.

468. (192) Research in Finance (Subtitle)
A research-oriented course focusing on an important topic in finance not other-
wise covered in the School's offerings. The course features student research,
independent study, and discussion.

801. (211) Personal and Family Finance.
(Same as ECN 801).
Not open to MBA students.

MANAGEMENT (MGT)
363. (163) Principles of Management
Prerequisite: ECN 150 and 151; ACC 204 and 205; MAT 141 (or 181), 226 (or
320).
Coordinating or organizational activities through planning, organizing, staffing,
executing, and controlling functions. Behavior theory, delegation, communica-
tion, decision-making; lecture, discussion, and cases.

370. (170) Business Quantitative Analysis
Prerequisites: ECN 150; ACC 204; and MAT 141 (or 181) and 226 (or 320).
Emphasis will be placed on the practical application of quantitative analysis used
in business. Specific topics to be covered include: probability, Linear Program-
ming, Inventory Control Models, Critical Path Method, Program Evaluation and
Review Techniques, Queuing Problems, and related techniques.
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422. (172) Business and Society
Prerequisite: MGT 363.
A study of the issues, philosophies and roles which face business in American
society. Topics covered include ethics, personal conscience, values, advertis-
ing, competition, ecology, social change, employment practices, product and
occupational safety, job satisfaction, and government policy. The topics are
related to management styles, principles, and practices.

424. (184) Organization Theory
Prerequisite: MGT 363.
A study of the formal structural characteristics of organizations and the intended
and unintended behavioral consequences of those structures; lectures, discus-
sion, and cases dealing with the typical business organization as well as non-
profit and public organizations; topics include leadership, goal setting, decision
processes, formal and informal organization, and related matters.

429. (169) Personnel Management
Prerequisite: MGT 363.
A study of personnel theories and methods for motivating and developing the
human resources of organizations. Topics covered include human relations phi-
losophy, recruitment, internal communications, government regulation, profes-
sional ethics, training and development, wage and salary administration, job
categories, and performance controls.

480. (180) Systems Management
Prerequisite: MGT 363.
An approach to the decision-making process, stressing the complexity of real
world systems and the resultant overlapping structures and requirements. Alter-
native management systems are discussed and evaluated. Emphasis is on
tradeoffs necessary in managerial decision-making. Extensive group interaction,
real world cases, projects, lectures.

482. (182) Production Management
Prerequisite: MGT 363.
An analysis and overview of the management of manufacturing operations. Top-
ics covered include plant location and layout, inventory control, materials han-
dling, production planning and scheduling, and quality control. Case studies are
used to illustrate various types of operations.

487. (191) Special Topics in Management (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in management not otherwise cov-
ered in the School’s course offering. Topics will be chosen in consultation with
students who register for the course.

488. (192). Research in Management (Subtitle)
A research-oriented course focusing on an important topic in management not
otherwise covered in the School’s offerings. The course features student
research, independent study, and discussions.

498. (188) Business Policy
Prerequisites: BUS 346 and MKT 361; FIN 362; MGT 363; Senior standing.
Integration of the functional areas of business; study and discussion of real orga-
nizational problems from the perspective of a top management official; develop-
ment of conceptual skills in management that require the student to approach
decision-making in terms of the total impact on the organization; in-depth cases.
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MARKETING (MKT)
361. (161) Principles of Marketing
Prerequisite: ECN 150 and 151; ACC 204 and 205; MAT 141 (or 181); 226 (or
320).
Role of the marketing function in planning and implementing objectives of the
firm. Consumer markets, industrial markets, channels of distribution, product and
pricing policies, sales forecasting, promotion, and control. Lecture, discussion.

415. (175) Marketing Research
Prerequisites: MKT 361; MGT 363.
A study of the methods and procedures designed to provide management with
information on which decisions are made; the gathering and analysis of data in
business and public organizations are primary emphasis; topics include the use
of secondary data and appropriate sampling and research methodologies for
collecting primary data.

417. (177) Advertising
Prerequisites: MKT 361; MAT 141 (or 181) and MAT 226 (or 320).
An introduction to advertising as a tool in the marketing process. The formulation
of strategies and media choices are discussed. Case studies and student pro-
jects are required.

418. (178) Retailing
Prerequisites: MKT 361; MGT 363.
An examination of the fundamentals necessary for establishing and effectively
operating a retail concern. Consideration of the special marketing and manage-
ment problems faced by retailers, as opposed to other business organizations.
Students observe and report on various types of retail establishments.

472. (187) International Business
Prerequisite: MKT 361; or with the consent of the instructor.
Study at an advanced level of the major issues and opportunities facing business
managers in an international setting. Primary emphasis is on the study of devel-
oping and adjusting strategies, in light of home and host countries’ incentives
and restrictions, to meet corporate objectives. Discussions, cases, current litera-
ture.

475. (165) Marketing Management
Prerequisite: MKT 361.
Study at an advanced level of the major issues and problem areas facing market-
ing executives; emphasis at the policy-setting level; public and non-profit organi-
zations will be included; strong consideration of the consumer, legal, economic,
and political environments and their impact on decision-making; in-depth cases,
discussion, and lectures.

477. (191) Special Topics in Marketing (Subtitle)
Prerequisites: Junior or senior standing and the consent of the instructor.
An intensive study of some significant topic in marketing not otherwise covered
in the School’s course offering. Topics will be chosen in consultation with stu-
dents who register for the course.

478. (192) Research in Marketing (Subtitle)
A research-oriented course focusing on an important topic in marketing not oth-
erwise covered in the Schools offerings. The course features student research.
Independent study, and discussion.
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Master of Business Administration Program
A Master of Business Administration (MBA) degree program is offered

for qualified individuals. The principal objective of the program is to pro-
duce excellent general managers.

Throughout the curriculum theoretical foundations for decisionmaking
are developed and complemented by extensive case studies. Substan-
tial emphasis is placed upon applying analytical methods to the real
world of business. Modern managers must be able to formulate and
implement policies based upon the internal circumstances of the organi-
zation and the external realities of the industry, the economy, and the
social system. The ability to develop flexible plans which allow adapta-
tion to economic and social change will be a hallmark of the superior
manager.

To make and implement successful policies and plans requires a wide
range of analytical abilities. The manager must draw upon economic the-
ories, accounting techniques, financial understandings, communication
skills, mathematical abilities, legal perceptions, marketing strategies,
and organizational methods. Yet such technical skills are not enough.
They should be complemented by a broad perspective on underlying
elements within the culture. Attitudes which allow managers to identify
ethical issues and sources of social change should be cultivated. Busi-
ness leaders must acquire a sophisticated appreciation of how the pri-
vate enterprise market system serves as both an effective social
institution and a vehicle for individual development. The significance of
innovation, risk-taking, and entrepreneurship should be studied, as well
as the role of profits as an incentive and proper reward. Study at the
graduate level allows rigorous and comprehensive treatment of these
diverse and complex topics which confront today’s executive.

Admission

Admission to the MBA program requires that an individual have
earned a bachelor’s degree from an accredited college or university. The
degree may have been earned in any field. In addition, a candidate
should obtain at least 950 points by the following formula: 200 times the
overall undergraduate grade point average (on a 4.0 system) plus the
score achieved on the Graduate Management Admissions Test (GMAT).
Alternatively, one may obtain at least 1000 points as follows: 200 times
the upper division undergraduate grade point average (on a 4.0 grad-
ing system), plus the GMAT score. In some cases individuals may be
accepted into the program when neither of the pofnt-system require-
ments is met. Persons accepted under this arrangement must show high
promise of success as graduate students, however. Such promise
should manifest itself in a combination of successful employment per-
formances, personal attributes, grade point average, and GMAT score.

No more than 10 quarter hours of Level ll course credit may be trans-
ferred from another college or university. Such credit must be at the 3.0 or
above grade level (on a 4.0 grading system) and the granting institution must
be accredited by a regional accrediting association. Courses taken for
another degree previously earned may not be applied toward the MBA.

A limited number of partial tuition grants are available.
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Curriculum
The curriculum for the MBA degree requires 45 quarter hours of Level

I coursework, plus 60 quarter hours of Level ll coursework. The 9 courses
comprising the 45 hour Level I requirement are as follows: ECN 151 Prin-
ciples of Macroeconomics, ACC 204 Introductory Financial Accounting, MAT
226 Elementary Statistical Methods, MAT 141 Calculus for the Social Sciences
(or MAT 181 Calculus I), CSC 204 Structured Programming I, BUS 346 Legal
Environment of Business I, MKT 361 Principles of Marketing, FIN 362 Prin-
ciples of Finance, and MGT 363 Principles of Management. Any one, or
all, of these Level I courses may be exempted by a student who has suc-
cessfully completed such (a) course(s), normally with a C + grade or above,
either at the undergraduate or graduate level, at a regionally-accredited
college or university. These courses are offered regularly at Mercer/Macon
both at night and in the day schedule. Level I courses should be taken prior
to taking Level ll courses. (It should be noted that a student who has suc-
cessfully completed all 9 Level I courses before starting this program may
earn the MBA degree by taking only the 12-course, 60 quarter hour set of
Level ll courses.)

The 12-course Level ll MBA set consists of an 8-course required Core Cur-
riculum, a 3-course Concentration, and 1 elective. The student chooses his
or her concentration from: (I.) Finance, (ll.) Management/Marketing, (III.)
General Business.

Each student is required to take the set of eight Core Curriculum
courses. This Core encompasses the common body of knowledge
needed by every manager to direct and coordinate modern complex
enterprise.

ECN 813. (213) Economics for the Firm
ACC 818. (218) Managerial Accounting
MKT 822. (222) Marketing in the Enterprise
BUS 828. (228) Law in Business
MGT 832. (232) Quantitative Methods for Business Decisions
MGT 834. (234) Management of Human Resources
FIN 836. (236) Financial Management
MGT 839. (239) Administrative Policy
Students holding bachelor’s degrees with a major in accounting, eco-

nomics, finance, management, or marketing should not take the Core
course listed above which is in their major field. Thus, in such cases one
of the following courses is waived: Acc 818, Ecn 813, Fin 836, Mgt 834 or
Mkt 822. The student substitutes an elective course for the waived course.

The student selects one of the following Concentrations.

I. Finance (Three courses are required.)
At least one from:

FIN 853. (253) Corporate Capital Management
FIN 854. (254) Management of Financial Institutions
FIN 879. (279) Optimization of Financial Portfolios

At least one from:
ACC 841. (241) Financial Reporting
ECN 851. (251) Macroeconomics
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ECN 601. (201) Money, Credit, and Banking
FIN 604. (264) Investments

ll. Management-Marketing (Three courses are required.)
MGT 869. (269) Contemporary History of Management
MKT 871. (271) Strategic Marketing
MGT 877. (277) Production Management and Control
MKT 615. (275) Marketing Research
MGT 680. (280) Systems Management
MGT 884. (284) Organizational Behavior

III. General Business
Three courses are required. Students may select either one or two
courses from the Finance Concentration, plus either one or two courses
from the Management-Marketing Concentration.

In satisfying the Concentration requirement, no more than one 600 level
course may be taken.

The full curriculum must be completed within eight years of entering the
program.

A 3.0 grade point average or above must be earned in the 60 quarter
hours of Level ll coursework. Also, a 3.0 grade point average or above must
be earned in courses taken in the Concentration. No credit is earned for
courses in which a grade below C (2.0) is received.

Joint Master of Business Administration-Law Degree Program
The School of Business and Economics and the Walter F. George

School of Law of Mercer University offer a joint program of study that
permits both the MBA and JD degrees to be earned in four academic
years. Any applicant to this program must file separate applications with
the School of Business and Economics and the Walter F. George School
of Law, and must be admitted separately by both.

For detailed information on the program, contact the Dean of the
School of Business and Economics and the Admissions Office of the Law
School.

Description of MBA Courses
ECN/FIN 601. (201.) Money, Credit, and Banking
(See page 11 for description.) 7
FIN 604. (264) Investments
(See page 13 for description.)

MKT 615. (275) Marketing Research
(See page 16 for description.)

MGT 680. (280) Systems Management
(See page 15 for description.)

ECN 813. (213) Economics for the Firm
An analysis of the economic behavior of the business firm and the not-for-profit
organization seeking efficiency. Emphasis is placed upon the market system,
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demand theory, cost theory, profit-maximizing decisions, rules for efficiency, dif-
fering market structures, and questions of economic equity. Economic aggre-
gates are studied, also, including employment, national output, recession,
inflation, money, and interest rates. Cases are utilized.

ACC 818. (218) Managerial Accounting
Study of the preparation and use of accounting data for decision-making at all
levels of managerial responsibility. Included are topics related to the develop-
ment and use of various types of standard cost systems; analysis of manufactur-
ing costs, distribution costs, and gross profit through variance preparation;
return on investment concepts; budgeting and responsibility accounting.

MKT 822. (222) Marketing in the Enterprise
A study of the role of marketing in the enterprise with particular emphasis on the
managerial dimensions of the marketing-controllable variables (product, price,
promotion, and distribution). Primary pedagogy consists of lectures, readings,
discussion, and brief cases.

BUS 828. (228) Law in Business
A case study analysis of contract law with emphasis on the Uniform Commercial
Code; analysis of tort law with emphasis on torts which interfere with economic
relations; study of selected federal and state statutory regulations of business.

MGT 832. (232) Quantitative Methods for Business Decisions
Quantitative techniques are developed and applied as aids in the decision-mak-
ing process. Emphasis is on formulation and managerial interpretation of results
rather than techniques per se. Cases and research studies are used to evaluate
prior applications of quantitative tools of analysis. Linear programming, network,
inventory, and waiting line models are the ones usually covered.

MGT 834. (234) Management of Human Resources
Emphasis is placed on the behavior of individuals. Topics covered include indi-
vidual motivation theories, group dynamics, informal group pressures, superior-
subordinate relationships, and conflict resolution. The relationship between these
topics and management practices, such as personnel systems, is studied.

FIN 836. (236) Financial Management
An exploration of the problem areas in the acquisition, allocation, and control of
financial resources by the firm. Topics include working capital policy, capital
budgeting, the capital asset pricing model, funds flow, capital structure, and divi-
dend policy. Extensive case analyses required.

MGT 839. (239) Administrative Policy
A capstone, integrative course for MBA students nearing the completion of the
program. Use of text and cases dealing with formulation and integration of orga-
nizational strategy in various types of organizations—business, government,
institutional. Focuses on the difficulties of developing and carrying out strategies
in all functional areas within organizations operating in complex and dynamic
external environments.

ACC/FIN 841. (241) Financial Reporting
A critical analysis of reporting practices and complexities encountered by corpo-
rations within the framework of generally accepted accounting principles.
Emphasis upon management’s responsibility to communicate financial informa-
tion in a significant manner to individuals and groups.
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ECN 851. (251) Macroeconomics
A study of aggregate economic activity. Unemployment, inflation, and growth are
analyzed. Monetary and fiscal theory is integrated with models of wage and price
flexibility. Emphasis is placed upon analytical methods which enable managers
to understand and predict the effect of overall economic fluctuations on their
firm.

FIN 853. (253) Corporate Capital Management
Areas of study include capital budgeting, tax effects, cash flow, resolution of
conflicts in project ranking, cost of capital, and capital structure effects.

FIN 854. (254) Management of Financial Institutions
Applications of economic and financial techniques to operating problems of
financial institutions. Topics include portfolio management, capital markets, the
banking system, and non-bank financial institut'ons.

MGT 869. (269) Contemporary History of Management
A coverage of the major contributors to management theory with primary interest
focused on the twentieth century. Emphasis is placed on the current use and
understanding of earlier contributions. Research projects are required through
which students develop the historical foundations of current management prac-
tices. Some attention is directed to theories which speculate upon management
in the distant future.

MKT 871. (271) Strategic Marketing
Prerequisite: MKT 222.
Analyses of competitive alternatives and the planning, implementation, and con-
trol of marketing activities to achieve predetermined product-market objectives,
for both profit and not-for-profit organizations. Extensive use will be made of cur-
rent literature and cases.

MGT 877. (277) Production Management and Control
An analytical study of the management of processes which convert inputs into
outputs. Cases and lectures focus on factory layout, inventory control, quality
control, network models, and manpower assignments.

FIN 879. (279) Financial Portfolio Management
Background and foundation studies include valuation, risk analysis, financial
forecasting and efficient market hypothesis. Analysis is concentrated on mean-
variance, diagonal model, capital market line, and linear programming
approaches to portfolio optimation.

MGT 884. (284) Organizational Behavior
In-depth study through text, readings, and cases of the aspects of managing
organizations in regard to individuals, small groups, organizational units, and the
organization as a whole. Considers the manager's role in instituting and maintain-
ing relationships, influence, effectiveness, and change.

ACC/BUS/ECN/FIN/MGT/MKT 891. Special Topics (Subtitle)

ACC/BUS/ECN/FIN/MGT/MKT 892. Research (Subtitle)
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